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Canco Containers 


TIN PLATE BLACK 


GALVANIZED IRON FIBRE 


It’s worth while talking with 
a Canco salesman 


VERY Canco salesman has two 

jobs—to sell and to serve. Whether 
he is hunting new business or serving 
current business, his activities involve 
a double function. 


In other words, the Canco salesman is 
azoodexample ofthe modern typewho 
knows that service and sales are joined 
together in the bonds of necessity. 


Service of the right kind is real to a 
customer, and therefore makes sales. 
It proves to the buyer that the manu- 
facturer is both willing and able to 
follow his goods all along the line of 
distribution to the ultimate consumer. 


Talking sense—and sales 


O the Canco salesman is one who 
knows a great deal about his own 


business, and enough about yours to 
talk sense with you. He knows con- 
tainers, and he knows how containers 
are used—how they are handled, 
filled, closed, shipped. 


More than that, he connects you with 
all the knowledge, all the capacity for 
acquiring new knowledge, all the 
service possibilities of the company he 
represents. And that company, 
making cans for every market for a 
generation, has acquired a great fund 
of experience, has built up great re- 
search and development divisions— 
and has learned that only real service 
brings results. 


A Canco salesman will be glad to 
call on you to answer questions, give 
counsel, or do business. 
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The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 


ont the workmanship is of are cut from the solid, 

7 and saws are milled from so anks which gives a cutting e 
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A DOZEN CAN TALKS — Number Eight 


Trading On Reputation 


O ONE has failed to observe, during even a brief 
business experience, the constant growth of many 


prominent Concerns from comparative obscurity to 
National prominence. 


Why do some Enterprises—to all appearances highly 
successful—falter at the zenith of their progress and lose 
their momentum ? 


Look for the cause and you will find they have relaxed 


and are existing on past reputation—a great error. 


It required years of patient endeavor and unrelaxing effort 
to attain our present reputation for Cans of Quality and 
“Southern Service.” 


Certainly, we would not jeopardize our future by depend- 
ing on past achievements, regardless of their merit, to gain 
recognition. 


The way to fame is full of loose stones and that one 
“Trading on Reputation” has sprained more than one 
business ankle. 


uu 


To keep our slogan always in effect is our constant goal. 


Southern Service Stands the Strain 


Southern Can Company 


Baltimore, Maryland 
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Food Colors | 


WHS CAN Ore POUND 


SULTA 


CERTIFIED FOODCOLOR 


CERTIFEO LOT 


Colortin food:products emphasizes the flavor. But the 
color must be true to nature or it fails of its purpose. An 
off-shade fails to sell just as a weak flavor fails to attract. 

‘True-to-nature colors, with all the character that 
Nature gives to fruits and vegetables, are possible with 
‘*National’’ Certihed Food Colors. 

Color experts have specialized in the twenty-nine 
blends produced by the‘tNational’’ Laboratories; every 
color is exact as to shade, uniform in brilliancy, strength 
and purity, and certified under Government regulations. 
Write for descriptive folder. 


Certified Food Colors Division 


40) Rector Street, New York City 


Hartford Charlotte ‘Toronto San Francisco 


= 
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| The Book You Need! | 


Every factory in the business should have a copy of 


this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 
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WEEKLY REVIEW 


Some Observations Upon Thanksgiving Day Considered in 
Relation to the Emotions of Gratitude Which Should Fill 
Canners’ Hearts Because of Their Deliverance From 
the Bondage of Fear. 


Thanksgiving Day approaches. This year the canner shall 
sit where he has not sat during two years; he shall sit with 
those who would be grateful for the year’s mercies. At this 
time a vear ago and at this time two years ago the canner’s 
heart was heavy with unaccustomed woes, and for him there 
was, perhaps, something of mockery in the sentiment which 
attaches to Thanksgiving. Day. But the canner has come out 
ot his woes; and he shall this year have a full participation in 
the observances of Thanksgiving Day. 

A very wonderful change has been wrought in the canned 
foods situation since a year ago. A year ago canning lay pros- 
trate on the ground, but today it stands on its feet again. It 
is true enough that the canned foods industry has not been re- 
made during one brief year, but it is also true that all its 
fears and apprehensions have, during a brief year, been trans- 
lated into high hopes and cheerful expectations. Whereas the 
canning industry was dead, lo! it lives again. There always 
was a reason why the canner should be grateful for the mer- 
cies vouchsafed him, even for the mercies of adversity whici 
now and again come into his life, and which came during the 
past two years with a distressing acuteness. 


Today the canner looks forward, not backward. Courage 
has come back into his soul again, the courage of the olden 
initiative, the courage to do and dare; and because of this 
courage which has returned to the canner’s breast, the busi- 
ness of canning itself and of al! kindred businesses will have 
been loosed from shackles which bound them, to function 
again as business always does function when the way is un- 
obstructed by doubts and fears and gloomy forebodings. 


What matters it whether there is no trading in canned 
foods at the moment? Of course, there is some trading, al- 
ways there is some trading in canned foods; but it would not 
much matter if there were ao trading at ‘all, for the effect 
that the utter absence of trading would have upon the strong 
position which practically all canned food products now enjoy. 


November is often » dull month for canners. December 
is proverbially dull. Until the close of the year the demand 
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for canned foods will in all probability follow extremely con- 
servative tendencies. But when January shall have come a 
change will appear. And from January until the return of the 
rext canning season we shall see a demand for canned foods 
more alert and more vigorous than we customarily find dur- 
ing the first six months of the year; and all for the reason 
that stocks in jobbers’ hands and in retailers’ hands are light 
as perhaps never before, and that these stocks will have to be 
renewed if consumer demand would be satisfied. 


Will tomatoes decline in price because during these de- 
«lining days of the year there is no hysterical demand upon 
the part of jobbers for them. Not at all—there will be no 
decline in price fer tomatoes. And why? For the reason 
that the supply of tomatoes is very light at source, and for 
the further equally good reason that the supply of tomatoes 
in distributors’ hands is so exceedingly light as to make it 
important that it shall be renewed. There has been no ad- 
vance in prices for tomatoes during the past week, nor is 
it likely that there will be during perhaps several weeks to 
come. 

The minimum price for ones tomatoes is 65¢ and for 
twos 87%c and for threes $1.3714 and for tens $5.00. It 
may, however. be said that the greater number of canners so 
fortunate as to ke holders of tomatoes are not consenting to 
business at prices quoted. If the buyer of tomatoes would 
improve his advanage, ne will buy now; he will not wait until 
after the first of the year. 

Corn is <trong and will increase in strength. Shoe Peg 
corn is particularly strong. If one were to say that fancy 
Shoe Peg corn will, after awhile, be available, one would not 
likely go far afield. Nor is Maine style corn lacking in 
strength; it has been quietly but none the less surely gaining 
in strength during the past two months. It would, perhaps, 
be quite proper to say that trade interest in corn at the mo- 
ment is more pronounced than is trade interest in tomatoes. 
After thé first of the year corn may be expected to give an 
especially good account of itself. 

With the two leading canned foods staples occupying the 
splendid position they do, what may be said of canned foods 
of lesser prominence and importance? And the answer is that 
there isn’t an item in the whole list of canned foods that 
hasn't gained something of strength during the past six 
months. The explanation of the re-awakening of interest in 
canned foods upon the part of the jobber does not lie wholly 
in the fact of a reduced supply. The improvement in the 
canned foods status is because of conditions fraught with a 
much deeper significance than the mere failure of a canning 
crop. A year ago it was estimated that six millions of men 
remained unemployed. Were six millions of men now unem- 
ployed, the canned foods situation would be as helpless and 
as hopeless as it was a year ago. The improved position of 
the canned foods situation is because of the improved position 
of all business, is because perhaps the greater number of these 
six millions of men who a year ago were out of work have re- 
turned to their accustomed positions in trade and in industry. 


Thanksgiving Day nowadays has a social rather than a 
spiritual significance. But there are reasons of a very sub- 
stantial importance why canners should this year take more 
than mere passing notice of the great American holiday whose 
primary purpose, whatever its subsequent perversions, was 
to render thanks to the Giver of all Good Gifts for His mer- 
cies and beneficences during the year going before. 


CANNERS’ ANNUAL MEETINGS 


It is the open season for canners’ meetings. At this time 
of the year canners are accustomed to foregather to discuss 
the things which have a bearing, often an intimate bearing, 
upon the things which they do. In these annual canners’ 
meetings we find the idea of co-operation expressed. Co- 
operation may not have its highest expression in these annual 
gatherings of canners, but if this note of co-operation shall 
be more and more stressed it will ultimately attain to a high 
development. A great deal of importance attaches to the 
program prepared for canners’ meetings. It is not enough 
that they should consist of a series of speeches, the net egect 
of which often proves of little value. These meetings should 
have a constructive value for canners; they should discuss 


canners’ problems to the end that solutions of them shall be 
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reached. Unless the canner who attends an annual meeting 
of his local association carries away with him something that 
will prove of advantage to him in his further operations, the 
meeting will have had no value for him. 


KERR’S REVIEW OF THE MARKET 


November, 10th, 1922. 

The Canned Foods Situation—The buyer of canned foods is 
now drifting with the tide, and the seller of canned foods is con- 
tentedly resting on his oars, his mind quite untroubled. It has 
been a truly remarkable season for the seller of canned foods 
who has come out of it in a much better manner than he went 
into it. A year ago the canned foods industry lay almost pros- 
trate as the result of nearly two years of unavailing struggle 
against the baffling tides of adversity. 

But the canner’s prosperity is almost coincident with the 
jobber’s prosperity. When the clouds lower upon the jobber’s 
house they also lower upon the canner’s house; and the sun 
never shines upon one without shining upon the other, so identi- 
cal are the interests of the canner and the jobber. If the canner 
has come out of his difficulties so also has the jobber come out of 
his; on which account there is cause for mutual rejoicing. 

The canner may well say that “business is good.” Of course, 
business is not all that the canner could desire, but it is so much 
better than it was as to cause him to review the events of this 
declining year with a feeling of gratitude. Until the close of 
the year the demand for canned foods will have no very vigorous 
expression. But the new year will likely begin under most 
promising auspices. Tomatoes, now very strong, will be even 
stronger in January. Corn likewise will be stronger in Jan- 
uary than it is now. Today’s market holds distinct advantages 
for the buyer of tomatoes and corn and for practically every- 
thing else of canned foods. 

The tomato market: 


No. 1 Std., Balto...$ .65a$ .6742 Peninsula...$ .65  a$ .6742 
No. 2 Std., Balto... .90a ~ .95 Peninsula... .87%2a .90 
No. 3 Std., Balto... 1.45a .50 Peninsula... 1.37%a_ .40 
No, 10 Std., Balto... 5.25a .50 Peninsula... 5.00 a .25 
The corn market: 

No. 2 Standard Maine Style Corn................ $ .80a$ 8214 
No. 2 Extra Standard Maine Style Corn.......... 8d’ 

No. 2 Fancy Maine Style Corn........... 95 

No. 2 Standard Shoe Peg Corn...........:.. . 
No. 2 Extra Standard Shoe Peg Corn.......... -. 95a 1.00 


No, 2 Standard Whole Grain Evergreen Corn...... 80 
Spinach—No. 2s, $1.00; No. 2's, $1.35; No. 3s, $1.87%2, and 
10s, $4.00, Baltimore. 

Cut Green Stringless Beans—No. 
£1.55, and No. 10s, $5.25, Baltimore. 

Whole Green Stringless Beans—No, 2s, 90c, and No. 10s, 
$5.50. 

Sweet Potatoes—No. 2s, 75c; No. 244s, 90c; No. 3s, 95c, and 
No. 10s, $3.25, f. o. b. peninsula. 

Cove Oysters—4 oz., $1.20; 5 oz., $1.30; 8 oz., $2.25, and 
10 oz., $2.50, Baltimore. 

We can obtain your requirements of canned foods at the 
lowest prices. Often we have gained real advantages for our 
clients as a result of our careful combing of the market for 
them. If you will send your orders for canned foods to us you 
may be sure that they will receive our best attention. 


HOW NOT TO BUILD A MERCHANT MARINE 


After your first mental objection to the introduction of this 
subject into canned foods considerations, just stop to think a 
moment that canned foods came into being largely to supply 
those men ‘who go down to the sea in ships’; that in spite of 
refrigeration having been brought to a high point of efficiency, 
ocean travel—as well as land travel—would be, well, very much 
less comfortable, if it were not for canned foods, and last but 
not least, that the American canners must find large foreign 
markets for canned food if they expect to avoid a repetition of 
the “five lean years to the one fat one,” so well known. 

Having this in mind, read this, from a daily newspaper: 

“United States Shipping Board has decided to lay up four 
big steamers which the Barber S. S. Company has been operating 
out of New York owing to the depressed conditions of the freight 
business to the Far East.” 

Meantime England is working day and night enlarging its 
tonnage; Germany has also completely restored its lost and 
profitable tonnage, and all the world is after all the world’s 
business—by ship, except the United States—and we are “scrap- 
ping” our ships. Yea, we are very fine business men! 


No. 
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150 No.3 Sanitary Ends a Minute 


“BLISS” Automatic Top and Bottom Press 


HEN you buy BLIss Automatic Top and Bottom 
\ ," / ‘Presses you also buy production with precision. 
It is machinery in which is incorporated a 
knowledge gained in our sixty-five (65) years of press 
building. These machines are liberally proportioned 
and accurately built, insuring long life. One feature: 
The strips are fed from the magazine to the feed bar by 
a very easy motion, eliminating jars and vibration. 
When arranged with curler and stacker the ends are 
automatically curled and stacked, ready for compound- 
Patented ing. 
’ WRITE NOW FOR DETAILS 


Bliss for Machinery 


E. W. BLISS CO. worxs BROOKLYN, N. Y., U.S. A. 


SALES { DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bidg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bidg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bidg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 


No. 338 REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


Black Discoloration 
in Corn. 


Mr. Corn Canner :- 


If you are troubled with Black 


Discoloration in your corn here 
is a remedy--use our Corn Shaker. 


This thoroughly mixes the con- 
tents of the can and the black 
disappears. 


Shaking also gives the corn a 
rich, creamy appearance. 


Shaker 


AYARS MACHINE COMPANY --- SALEM, NEW JERSEY. 


Brown Boggs Co. Ltd., Hamilton, Ont. Sole Agents for Canada. 
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-- The Markets 


NEW YORK MARKET 


Trading in Canned Foods Quict—California Canned Fruits in 
Strong Position—Indiana Tomatoes Up—Corn Moving 
Higher—Notes Gathered Along the Way. 

New York, Nov. 9, 1922. 
Canned Foods Quiet—Trading in the local canned foods mar- 
ket has been rather quiet during the past week, owing to the 
Election Day holiday, which cut seriously into market interests. 
Despite the temporary lull in buying, however, there has been 
w continuance of the steady undertone which has featured the 
general market for two or three months past. Canners have 


not been attempting to force things by cutting their prices, and 
the market has remained buoyant. 


Sees Firm Coast Market—California canned fruits are in a 
very strong position, according to C, A. Lumb, vice-president of 
the J. Kk. Armsby Company, in charge of their New York office. 
Mr. Lumb, who has just returned from a month’s visit to Cali- 
fornia, said to The Canning Trade representative: “Stocks of 
canned fruits held by the canners are small in practically every 
line, save, of course, in grades below standards. Surplus hold- 
ings in these grades is not not excessive for this season of the 
year. Choice and fancy grades, especially in cling peaches, 
are closely sold out. Canners look for a steadily strengthening 
market for the remainder of the season.” 


California Has Big Tomato Pack—Unofficial advices received 
by several of the local brokers indicate that the figures on the 
California 1922 tomato pack, when available, will be surprising. 
Taking advantage of the firm market in the East, the California 
packers ran very heavily on tomatoes this season, and al- 
though rain has now stopped canning, a good pack has been put 
up. There is no danger of the California goods depressing the 
Kastern markets, however. Demand has been so active that it 
is said that some of the smaller California packers are oversold, 
and will have to make pro-rata deliveries. 


Indiana Tomatoes Up—Indiana tomato canners have gen- 
erally advanced their prices on No. 2 standard tomatoes to 97'ee 
per dozen, with 3s at $1.45. Extra standards are quoted at $1.05 
for 2s and $1.50 for 3s, with fancy quality quoted at $1.30 and 
SL.80 for these two sizes, all prices being f. 0. b. cannery. Stocks 
in the hands of the Indiana canners are reported to be very light. 


Maryland Tomatoes Quiet—Interest in Maryland tomatoes 
sagged off somewhat during the week, littie business being put 
through in this market for cannery shipment stocks. There has 
not been any general weakening of the market, however, and 
canners are still quoting at 672c for 1s, 90c for 2s, $1.40 for 3s 
znd $5.00 for 10s, all f. o. b. cannery. There have been a few 
offerings of 2s and 3s at 2'%c under the general market price, 
but investigation generally discloses that either the “standards” 
offered are not as good as the general range of offerings, or that 
the tomatoes carry the Virginia freight rate, which adds 2!%c¢ 
per dozen to the laid down in New York cost. 


Car Shortage Serious—The car shortage is making itself 
felt very strongly, and canners are seriously concerned over the 
question. It is quite a problem to get cars to inake shipments to 
interior markets. The congestion is not confined to the railroad 
carriers, however, but extends as well to the steamship lines 
operating in the inter-costal trade. Congestion on the docks 
at San Francisco is said to be s9 serious that the steamship. lines 
are not abie to keep all shipments together, and consequently 
consignments which left the cannery in California as one unit 
are arriving in New York and other Eastern seaboerd cities via 
two or three different steamships. California wine grape ship- 
pers have literally been taking hundreds of cars, which might 
normally be used for shipping canned foods, but the grape rush 


is subsiding, and the situation is expected to improve right along 
now. 


Corn Moving Higher—The trend towards a firmer market on 
canned corn appears to be definite. Offerings of standard qual- 
ity stock at 80c, cannery, are becoming few and far between, 
and the market is quoted at 8212a85c on the bulk of the remain- 
ing stocks. There has been a good inquiry reported during the 
past week. Fancy Maine corn is stronger, the market being gen- 
erally established at $1.40, a 5c advance, for No. 2 cut Crosby. 

‘Yomato Puree Moving—Southern packed tomato puree has 
attracted some buying interest latterly, and canners are quot- 
ing the market firm on new goods. Fancy puree, grading 1.035 
or better, is held at 65c for 1s and $4.25 for 10s, both prices 
f. o. b. cannery. 

New Pumpkin Seiling-—New pack Indiana pumpkin has met 
with a good inquiry, the market being fairly maintained at 85 
cents for standard 3s, with extra standards quoted at 87'!2a90c. 
No. 10s are held at $2.50 for standards, and $2.65 fo rextra stan- 
dards, all prices f. 0. b. cannery. Maryland packed goods are 
offering for prompt shipment as follows: Standard 8s, $1.10; 
fancy, $1.30; standard 10s, $3.25; fancy, $3.75. Squash is quoted 
at $1.80 on fancy 3s, and $3.75 on fancy 10s. All squash and 
pumpkin prices are f. 0. b. cannery. 

Red Salmon Easier—The spot market on red salmon has 
eased off a trifle, goods being quoted ex-warehouse New York at 
$1.30a1.82!2. This slight reversion is the result of some price- 
cutting on the Coast, offering of No, 1 tall reds having been re- 
ported during the past week at $2.15 per dozen, against the 
uverage market price of $2.25 in Seattle. 

Shrimp Stocks Small—New pack shrimp is coming up from 
the Gulf in driblets. Buyers who booked futures are receiving 
shipments ranging from 25 to 100 cases, to apply on their con- 
tracts. The pack is running behind, and the canners are doing 
everything possible to take care of as much of their future busi- 
ness as possible. The market on No. 1s is generally held now 
at $1.40 per dozen, cannery. 

Cove Oysters in Demand — New pack cove oysters for 
prompt shipment are meeting with some inquiry. The market 
is quoted by packers at $1.15 for 4-ounce, $1.25 for 5-ounce, 
$2.25 for 8-ounce and $2.50 for 10-ounce, alt f. o. b. cannery. 
Offerings are not large at these prices. 

Maine Apples Stronger—Frost has curtailed the available 
supply of Maine apples, and canners have advanced the market 
to $3.75 per dozen, factory, on No. 10s. The market is now 
showing a much stronger undercurrent than hitherto this season, 
and packer are more confident as to the outcome of their 1922 
packing operations. 

Chicago Wants Pineapple—There have been a number of 
inquiries for sliced pinepple received in New York for shipment 
to Chicago. Either the Chicago jobbers did not anticipate their 
requirements fully this season, or they were the unfortunate 
possessors of pineapple in the cargo of the S. S. Honolulu, which 
was burned at sea last month. At any rate, they want the goods 
and are paying the prices asked. 

Convention Season On—Various national and local conven- 
tions are now attracting the attention of the local trade. Many 
brokers will journey to Atlantic City next week to look over 
the sessions of the American Specialty Manufacturers’ Associa- 
tion, while several attended the sessions of the Western Canners’ 
Association in Chicago this week. The Wisconsin pea packers’ 
meeting will induce a large turn-out of New Yorkers. 


NOTES 


Ernest S. Sergeant of Butler & Sergeant, Inc., left tonight 
for the Pacific Coast. 
A. L. North cf North & Dalzell returned on Wednesday 
from an extended visit to the California markets. 
. A. Lumb of the J. K. Armsby Company also returned 
from the Coast on Wednesday. : 
new market letter has made its appearance among the 
grocery trade, the “Beacongram,” published by the Beacon Trad- 
ing Company. This is in the form of an improved brokers’ 
offering sheet, each “Beacongram”’ lists only one special offer- 
ing, and carries the name of the salesman handling the com- 
modity to expedite transactions. ° 
The National Wholesale Grocers’ Association has decided 
to hold its next annual convention in St. Louis at the Hotel 
Statler, May 15, 16, 17 and 18. 
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Walter B. Timms of Warmington, Timms & Co., a candi- 
date for the City Council at Elizabeth, N. J., on the Republican 
ticket, withstood the Democratic landslide and was returned to 
office with a plurality of 1200 out of 2,600 votes cast in his ward. 

W. F. Assau of the W. F. Assau Canning Company of Balti- 
more is a visitor in the New York market this week. 


MAINE MARKET 


Business Among the Grocery Jobbers Reported Active—Corn 
Canners Have No Stocks on Hand—Sardine Season 
Is Over in Eastport Section. 


Portland, Me., Nov. 10, 1922. 


Local business among the grocery jobbers is reported a3 
being quite active, but this seems to be more in the delivery 
of future orders than in present sales. In fact, one of our 
largest jobbers says that were it not for the futures which 
they are now filling business would certainly be quiet. Retail 
merchants in all lines bemoan a very dull season, and are re- 
sorting early to special sales to stimulate trade. Employment 
is good in all lines and money seems to change hands readily. 

After the filling of these futures, spot stocks carried by 
jobbers will be light; still they are not vitally interested in 
any present offerings beyond daily needs. 

Corn canners have no stocks on hand now, and nothing 
in prospect for another six months. The last smal! lots of 
faney are clcsing out at $1.40 f. o. b. factory, and are mov- 
ing steadily, though in smaller parcels than usual. The 
middle of the month will doubtless see a clean slate on Maine 
corn. Golden Bantam in all sizes has been out for some 
time, and there is yet a continual request for these goods. 
Practically the only offerings on Maine corn today are ciean- 
up lots of standard grades at around $1.10 factory. These 
Liocks are all small and are not being urged in the market. 

The sardine season is over in the Eastport section, only 
cne or two factories now doing any business whatever. Cacco 
Bay canners report that they will be busy until December, and 
that their sales are keening up with their production. $2.85 
is the best price qucted today, and there are canners asking 
$3.00 for the nice goods they have on hand. Fish fares are 
growing very light, and the price for fresh fish has advanced 
steadily for the past two weeks. 

No. 10 Maine apples are in a most peculiar condition at 
present. With a growing demand in the past several years, 
and in face of a very light pack this season, there is no call 
today for nice goods. Present holdings are in strong hands, 
and are limited to two or three cars to a holder, so there is 
no chance of forcing the market at the expense of the price. 
$3.75 is the base quotation on nice No. 14 quartered or sliced 
apples, though some gocds can be had at $3.50 if the buyer is 
really ready to purchase. The crop is very light, indeed, and 
the pack will be so small that it is really of no account on 
the market. The quality of the goods has been upheld, nice 
fruit used, well handled, cans filled to the brim, and every- 
thing given best attention. 

Clams are on the market, and several packers are getting 
under way for the winter season. The new prices are $1.15 for 
the standard five-ounce can and $1.55 for the eight-ounce. 
While some goods are being sold, the demand is not active, 
and canners will not put up any amount of goods beyond their 
current sales. It looks as though the daily volume would be 
small and the season long, rather than to have any goods on 
hand for which there is no immediate demand. This means 
a bare market as soon as the packing stops. MAINE. 
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week of dullness, not only in canned foods, but in dried fruits 
as well. 

There is no good reason advanced for this situation, as 
the weather has been fine for business. It seems to be a reac- 
tion trom the brisk business of last week, which apparently 
was too good to be true or to last. 

Indiana has jumped the price of canned tomatoes up a 
little higher and the price asked by the canners of that State 
now is $1.00 for standard twos and $1.50 for standard threes, 
with extra standards at the same price. I have not heard of 
any sales being closed at these prices. 

There has been a very heavy sale of canned pumpkin 
until now the few canneries that pack it are withdrawing 
because they are sold up to their producing capacity. Prices 
on canned pumpkin are, therefore, to be called nominal. 

Wsiconsin canners are packing some very fine canned 
beets this season. I have seen some samples from the Krier 
Precerving Company at Belgium, Wis., which were excellent. 

For some reason the Southern canners have not pushed 
canned pumpkin this season as heretofore in this market. 


The E. P. Daggett Canning Company is showing some 
very fine pork and bean samples as I have seen, and at very 
reasonable prices. They are in the middle of the great Mich- 
igan dried-hean district at Coopersville, and enjoy that ad- 
vantage in selection of qualities and in freight saving. They 
also pack a very complete line of fruits and vegetables, of 
which they have a very smali surplus. 

There is a canning establishment in Indiana which packs 
gocds of fine quality and which is ready to help the cause of 
“more and better canned foods,’ and of letting the people 
know all about them, and that is the Morgan Packing Com- 
pany, of Austin, Indiana. In reply to an invitation to co- 
operate in an exhibt of canned foods which the Western Can- 
ners Association had intended to make at Hotel Sherman, 
Chicago, during the November convention, they promptly 
wrote: 


“We want to co-operate with our Association in every 
way possible to make this meeting a success. You are 
on the ground and know just what should be done and 
what others are doing. Please give us full information 
as to the products that vou think we should display and 
the quantity of goods which we should have; also give us 
shipping instructions, so that we may know they will be 
received and on the spot when we want them. You will 
allot whatever space you think will be necessary to us.” 

This is the way to come to the front when invited. They 
are not the only canners who responded, as the Fremont 
(Michigan) Canning Co., the Lodi Canning Co., of Lodi, Wis.. 
the Bark River Packing Co., Merton, Wis., and a number of 
other canners reserved space promptly, but others were so 
long in appreciating and realizing the opportunity that the 
Association had to postpone it until next April convention. 
Then the wholesalers were so busy that they could not co- 
operate, though several of them were ready to join the move- 
ment. 


We are going to begin early for the next convention, and 
then, in April. the canners will have more time, and will un- 
derstand the proposition better and we will probably have an 
exhibit devoted entirely to the display of canners’ products 
under their own labels. 

The convention of the Western Canners Association prom- 
ises to be interesting, and at this writing canners from every- 
where are arriving in Chicago and will continue to arrive to- 
niorrow and Friday. WRANGLER. 


CALIFORNIA MARKET 


CHICAGO MARKET 


Reaction From Active Conditions of Last Week—Price of 
Canned Tomatoes Up in Indiana—Wisconsin Canners 
Packing Beets—Convention of Western Canners 
Promises To Be Interesting. 

Chicago, Nov. 10, 1922. 


There is a reaction from the active trade conditions of 
last week in canned foods and brokers are complaining this 


Packing of Tomatces About Come to an End—Making of De- 
liveries Now Receiving Atttention—Solicitirg Orders for 
Future Spring Pack Spinach—Notes of Interest. 


San Francisco, Cal., Nov. 9, 1922. 

A cold snap has followed the recent rains, and while there 
has been no frost in the tomato-growing districts, the packing 
of tomatoes has about come to an end. Most plants have 
been cloced down and the output from now on will be almost 
negligible. The packing of pumpkin has been commenced by 
a few canners and others are turning attention to fruit salad, 
for which there is a splendid demand. 
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The making of deliveries is now receiving the close at- 


tention of the canning trade and the general reports are that © 


these will be very complete. Libby, McNeill & Libby recently 
announced that they would be able to fill in full all accepted 
orders with the exception of a few items in apricots, peaches 
and cherries. The exceptions are apricots, No. 2% fancy, 75 
per cent; peaches, yellow freestones, No. 2% fancy, 50 per 
cent; yellow clings, No. 2%, Libby large halves, 40 per cent, 
and No. 2% fancy, 60 per cent; cherries, No. 21% fancy Royal 
Anne, 95 per cent; standard No. 242, 85 per cent; fancy No. 
10, 65 per cent; No. 1 choice, 75 per cent; pitted, No. 2% 
fancy, 40 per cent; No. 2% choice, 85 per cent; standard, 75 
per cent; No. 1 standard, 75 per cent; No. 2 standard, 70 
per cent; black, No. 2 choice, 85 per cent; No. 10 choice, 50 
per cent, and No. 10 standard, 75 per cent. The announce- 
ment stated that a full delivery on Hawaiian pineapple would 
be made. 


California packers are soliciting orders for future spring 
pack spinach, and some business is being booked at prices 
slightly below those secured for the 1922 pack. Walter M. 
Field & Co. have put out prices as follows: No. 1, $1.10; No. 
2, $1.25; No. 2%, $1.50, and No. 10, $5.00. Last season’s 
pack was by far the largest in the history of the State, but 
has about been disposed of, and the indications are for an 
increased acreage and pack in 1923. 


There is a very marked demand for No. 2% sliced Ha- 
waiian pineapple, this being the size on which the short pack 
was made, and a premium of 10 per cent can easily be had on 
all holdings. The No. 2 size igs in heavier supply, but prac- 
tically all of this is out of the hands of packers. Crushed and 
grated are selling at retail in quantities that insure the ab- 
sorption of the pack and the accumulated surplus. 


Movements of canned salmon have been quite heavy of 
late and the market has been steadily getting stronger for the 
past several weeks. Chums are no longer to be had at less 
than $1.05, and some jobbers express the opinion that it 
would require considerable hunting to locate any lots at this 
figure. Pink salmon is selling about 10 cents higher, while 
red is quoted at $2.25. A few small operators were recently 
offering Alaska red salmon at $2.15, but these lots have been 
cleaned up. Regarding the movement of canned salmon the 
Griffith-Durney Co., of San Francisco, in a communication 
dated October 31, said: ‘‘While we haven’t statistics showing 
salmon shipments from San Francisco, you will be interested 
in knowing the movement of salmon from Puget Sound and 
Astoria during September was 625,670 cases. These figures 
are official, being taken from custom-house records. Ship- 
ments for October, reported by the Pacific Canned Fish Brok- 
ers’ Association, total to October 27th, 393,504 cases. The 
foregoing shows there has been a good-sized movement of 
salmon during September-October. Stocks of chums are very 
low, nearly everybody being cleaned up, with the few left firm 
at $1.05a$1.10. Stocks of pinks do not exceed 500,000 cases, 
as against nearly 2,000,000 cases a year ago. Packers, there- 
fore, feel justified holding pinks firm at $1.15, believing prices 
next spring will be in the neighborhood of $1.25, if not 
higher.’’ This firm now estimates that the pack for Alaska 
will be about 6,000,000 cases, or more than 1,500,000 cases 
greater than the pack of last year. The run of reds was 
very good during the season just closed, while that of chums 
and pinks showed a falling off. All of the salmon vessels 
making San Francisco their home port have returned, the lasi 
to arrive being the Star of Holland, with 59,692 cases of sal- 
mon for the Alaska Packers’ Association. 


Unprecedented activity is in evidence in San Francisco 
shipping circles and wharves are piled high with freight, with 
canned fruits, vegetables and salmon forming a large part of 
the offerings. During October a total of 556 ships arrived at 
this port, while 526 departed with cargoes, setting the highest 
mark for one month in seven years. 

The Fred B. Neuhoff Company, distributors of canned 
foods, is now well settled in its new quarters at 124 West 
Fourth street, Los Angeles, Cal. 


The California Packing Corporation has closed its plant 
at San Lorenzo, after a highly successful season, tomatoes 
being the last product handled. 

Recent trade visitors at San Francisco have included J. 
H. Seott, a salmon packer of Tacoma, Wash.; C. H. Black, Jr., 
of the Sunny Plant Packing Co., Seattle, Wash.; Frank Coyle, 
of the Lummni Bay Packing Company, Seattle, Wash., and 
W. H. Hindle, a pineapple factor of Honolulu, T. H. The 
latter has returned home, following a stay on the mainland. 

The first annual Stanislaus County peach day was ob- 
served at Modesto, Cal., late in October, when prizes were 
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awarded to the winners of the county peach-growing contest. 
Farm advisers were in attendance and urged greater care of 
orchards as a means of increasing the yield, pointing out the 
fact that canners are insisting on receiving fruit of a larger 
size. 

Canners operating in the southern part of the State are 
urging the planting of more cling peaches for canning pur- 
poses. The tonnage of freestone peaches is considered sgatis- 
factory, but more clings are needed badly, and it is not desired 
to bring in stocks from north of the Tehachapi Mountains, as 
has been necessary in the past. BERKELEY. 


A STRONG PULL, A LONG PULL AND A PULL 
ALTOGETHER 


You may not be interested in Canned Foods Week; you 
may insist that it is a waste of time, of money and of energy. 
It may not be denied, however, that Canned Foods Week con- 


. templates your advantage because it contemplates a wide: 


knowledge of canned foods among the people as the result 
of which demand for canned foods will be increased. It is 
desirable that the consumption of canned foods among the 
people shall be increased. And Canned Foods Week is one of 
the ways by which we may obtain for canned foods the atten- 
tion of the people. Canned Foods Week is not the best way 
to secure for canned foods the attention of the people, but it 
is the cheapest, the least expensive way; it would seem to be 
the only way. More ambitious ways to enlist the people’s 
interest in canned foods have been followed, but they failed 
of their objective. In proportion as you help Canned Foods 
Week it will help you. After all, it is a personal matter, by 
which we mean that Canned Foods Week is your own inti- 
mate, personal affair; it is the personal affair of every canner 
who would have the business of canning to attain to a greater 
growth. If you will help Canned Foods Week it will succeed; 
and if you will not help it, it will fail. You may not be in 
accord with Canned Foods Week, but why not give it the ben- 
efit of the doubt? Canned Foods Week may succeed and, suc- 
ceeding, it will help you. And Canned Foods Week may fail. 
And if it shall fail, it will hurt you. You desire to extend the 
vogue of canned foods among the people—every canner de- 
sires that; and if you are earnest in your desire to extend the 
vogue of canned foods among the people during fifty-two 
weeks of the year, then do all that you can during one week— 
Canned Foods Week—to convince the people of the many 
strong claims canned foods have upon their attention. 


THE CANNED FOODS LABEL 


Canned Foods Advertising: it is ever ancient, yet ever 
new; ever old, yet ever as fresh as the morning dew. The 
canner must advertise. Without advertising the canner can 
make no substantial progress. But the canner is an adver- 
tiser; always the canner has been an advertiser. If the labels 
which the canner uses during a year were placed one against 
another they would make a girdle that would stretch around 
the earth. But the canner isn’t accustomed to refer to his 
label in terms of advertising. The canner regards his label as 
just that—a label; and by label we mean a description, very 
necessary in the canner’s cace, to describe the unseen con- 
tents of a tin container. The label should always be so clear 
in its terms as to enable the ultimate consumer to purchase 
eanned foods with a clear appreciation of their value. This 
important matter of uniformity in canned foods labels de- 
serves more attention than it has been accustomed to receive. 
Some day a canned foods label commission will have been 
created to study this question of canned foods labels. And as 
the result of the serious deliberations of this canned foods 
label commission a plan will have been evolved that will com- 
mend itself to canners because of its practicability, and to con- 
sumers because of the ease and facility in the buying of 
canned foods that it will bring to them. 


CANNING MACTUNERY EXCHANGE 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT. MICH. - OMAHA, NEB. 
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TIME NOW TO DECIDE NEW 
EQUIPMENT. 


The canner of to day adopts different methods 
to those of his predecessor of yesterday. He is 
fore-handed - goes over his equipment for-the com- 
ing year and selects what he needs and places his 
order. Then he can dismiss that from his mind. 

Its not too early to think about Pea Machinery. 
You know the scareity of good peas and what that 
means in 192?. But if you pack good peas, you 
need good machinery. And the basis of good 
peas is proper cleaning. The Monitor Pea Cleaner 
cannot be beaten. 

Perhaps you are in touch with the markets in 
materials. Do not get caught on the price by 
waiting too long. 


SPECIAL AGENTS 
A. K. ROBINS & CO. 


Canadian Plant HUNTLEY MFG. CO. BROWN, BOGGS CO., Ltd. 


Narain ronan ines P. O. Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER CO. 


i San Franciscw, Calif. 
88 32nd. St., Milwaukee, Wis.. 


7 
A 
A 
A 
A 
A 
Aa 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
: 
—_. 


12 THE CANNING TRADE. 


EUROPE’S TASTES FOR CANNED FOODS 


Europe is fully a generation behind the United States in 
the use of canned vegetables. This fact is accounted for 
largely through fixed dietary habits and an inveterate preju- 
dice against the consumption of tinned foods which existed 
up to the outbreak of the war. While this prejudice has 
been considerably worn down through the wide war-time 
distribution of canned milk and meats, dietary hab/‘t still pre- 
scribes either fresh vegetables or none at all, says Special 
Agent Alfred P. Dennis, in a report from Berlin to the De- 
partment of Commerce. Unless these peoples can be taught 
to cultivate a liking fer new foods neither poverty nor food 
searcity will provide a sufficient stimulus for their introduc- 
tion. 


Corn and Sweet Potatoes Unpopular—Certain vegetables, 
such as corn on the cob and sweet potatoes, which are popu- 
jar in the United States, are wholly unappreciated in Europe. 
It is not worth while to advertise the merits of a preserved 
vegetable among a people which dislike it in its raw state, 
and a good deal of confidence would be required to under- 
take a pioneer effort to introduce canned corn in Northern 
Europe. Even in Italy and Yugoslavia, where corn is produced 
on a rather broad seale, the grain is ground into meal and is 
so eaten by the native population. 


Peas Better Liked—Spain, Italy and France all go in for 
raising early spring peas, and the small tender green peas 
packed in France have a world-wide reputation for excellence. 
italy, which for some years has been shipping raw peas across 
the border to be packed in French factories, is now undertak- 
ing to compete with France in the canned-pea . business. 
Roughly speaking, there is without a doubt a big potential 
market for the best-quality peas such as are now being packed 
in France and Italy. 

Lima beans are freely raised in Europe, but the chances 
for building up a trade in canned stock is not good unless 
there is strict grading and the delicate green young beans 
separated from the hard, mature stock. 

The observations made on green peas and lima. beans 
hold true for string beans. The European consumer has no 
use for overgrown string beans. The Italians are making 
quite a success of canning string beans grown on the volcanic 
soil around the base of Mount Vesuvius, and this success piv- 
ots on the fact that great care is exercised in selecting young, 
tender and delicate stock for processing. 


Pork and Beans Have a Wide Appeal—American pork and 
beans, widely distributed throughout the allied countries dur- 
ing the war, found ready appreciation; in other words, there 
was a groundwork of popular habit to build upon. With the 
exception of the British, Dutch, Germans and Scandinavians. 
Europeans are perforce more vegetarian in habit than Amer- 
icans. They cannot afford meat. These great populations, 
living precariously on a narrow margin of subsistence, are ac- 
customed to eke out their vegetable diet with a bit of cheese 
or fat pork, this forming the nub of the thick vegetable soup 
which is the dietary mainstay of countless European house- 
holds. A combination of pork and beans finds popular re- 
sponse in dietary habit, and this trade ought to be capable of 
a good deal of expansion. 
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: Asparagus-Tomatoes—W hite asparagus tips as put up by 
American canners occupy a position of undisputed superiority 
and sell readily as a luxury article in the principal European 
markets, particularly London. This is one item in the canned- 
vegetable trade in which American exports are limited by lack 
of productivity rather than by lack of foreign markets. 

American canned tomatoes sell fairly well in Western and 
Northern Europe, being used principally as a stock for sauces 
and other condiments, but Europeans complain that a can of 
American tomatoes contains over-much water, and the stock 
undoubtedly suffers in comparison with the firmer and meatier 
Italian plum tomato, which gets to the customer in its original 
shape rather than in a pulpy mass. 


Suggestions As to Pioneer Work—Even the most im- 
portant of American individual canners would not be in a 
position to expend the necessary time and funds required for 
any notable expansion in European trade. This could be done 
effectively only through co-operative effort; that is, by form- 
ing canners’ export sales associations with authority to estab- 
lish agencies abroad. Introductory methods naturally would 
be concerned first with the fashionable hotel trade, then with 
advertising, along with the stocking of the big chain grocery 
stores. England and Northern Europe are the best fields for 
pioneer work; Spain is a thin market at best for imported 
food products, and France and Italy are competitors in, rather 
than customers of canned vegetables. 


PRESIDENTIAL PROCLAMATION CREATING FISHERIES 
RESERVATION IN ALASKA 


Washington, Nov. 3, 1922. 


President Harding today, upon recommendation of Sec- 
retary Hoover, of the Department of Commerce, and Commis- 
sioner O'Malley, of the Bureau of Fisheries, signed an execu- 
ive order establishing a Government fisheries reservation in- 
cluding Bristgl Bay, Cooks Inlet and the waters adjacent to 
Kodiak and Afognak Islands in Alaska, for the purpose of 
protecting the salmon fisheries in.that district until such time 
us legislative action can establish more effective control. 


During the past twelve months successive steps have been 
taken for the preservation of the Alaska salmon by the grad- 
ual extension of fisheries reservations. The salmon industry, 
which produces a food supply valued at $35,000,000 per an- 
num, is now in serious jeopardy due to unrestricted fishing. 
It has been thoroughly demonstrated, by scientific studies, 
that the salmon return to the identical stream in which they 
were born for spawning purposes. The parent fish, after 
reproducing, die at or near the spawning grounds and the 
young proceed to sea to attain their adult growth. This trait 
of returning to the parent stream to reproduce, through well- 
defined salt water approaches, makes the salmon susceptible - 
to capture in large numbers and renders possible the over- 
fishing of any particular stream to an extent that may en- 
tirely destroy the whole industry in that quarter. This has 
already taken place in several streams and the increased de- 
mands, during the past few years, for the highly nutritious sal- 
mon products has resulted in serious destruction of fish des- 
tined for the spawning grounds. 


We carry a large assortment of stock labels for Tomatoes, Corn, 
Apples, Pears, Pumpkin, etc. etc. 
Imprinted with Canner’s Brand and Firm Name. “ 
3 Days Service. Write for Samples and Prices. 
2 H. GAMSE & BRO. GAMSE BLDG. BALTIMORE, MD. a 
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TRANSMISSION MACHINERY 


HE Caldwell line is complete. Bearings—heavy, properly designed, and 

well finished Pulleys of ample weight and accurately turned. The en- 

tire line has achieved outstanding recognition under hard service. Caldwell 

Ppromptness is traditional. It is at your service. Our stocks assure prompt 
shipment. Let us figure on your requirements. 


H. W. CALDWELL & SON CO. LINK-BELT COMPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 
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This device performs the operation of curling flanged edges of 
sanitary type can ends, or any other work where it is necessary to 
curl. Its adjustability allows the chute to be set at any angle to 
convey the ends to curling wheels, making it adaptable for any Open } 
Back Inclinable Press, The curling prevents nesting and is essential i 
to automatic feeding in Compound Applying Machines and Double 
Seamers. 


The curled edge acts as a retainer for sealing compound and facili- 
tates operation of seaming rolls. One set of hardened rings are 
included, extrarings furnished for additional sizes, Only the inside 
rings are changed, outside rings being provided with adjustment for 
variation in curl. The bearings are fitted with remavable bronze 
bushings, All parts are interchangeable and readily removed for ad- 
ditional sizes. Two Curlers may be arranged behind our Double 
Die Automatic Presses. 


McDONALD MACHINE CO. 


] ’ Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. die 
| de 7600 South Racine Avenue, Chicago, Illinois. ) 
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Restrictive legislation has been bitterly opposed by the 
fishing industry for many years. Recently, however, Secretary 
Hoover, in conference with representative canners, secured 
unanimous agreement to the necessity of such legislation if 
the industry is to be preserved. Through the results of scien- 
tific investigations during the past summer, Commissioner 
O’Malley has determined the necessity of the reservation 
which is now being created as a temporary measure pending 
an opportunity for Congress to act. 


ENGLAND'S BOTULISM SCARE ALLAYED BY OUR 
INVESTIGATION 


Washington, D. C., Nov. 2.—-There has been an interest- 
ing and immediate sequel to the prolonged and intensive in- 
vestigation of botulism recently conducted in this country in 
the way it has served to allay what has amounted to almost 
a panic in the public mind in Great Britain following the re- 
cent botluism outbreak at. Loch Maree. 

The outbreak of botulism in Scotland, caused by potted 
wild duck, produced an amount of intensive, inaccurate news- 
paper publicity, which reflected upon all kinds of canned 
foods, greatly affecting their consumption. In view of the 
fact that nearly all these foods used in Great Britain are put 
up by canners in the United States, the sensationalism of 
the outbreak, in an indirect way, was hurting the American 
canning industry, although the product in question was not 
packed in the United States. So great was the attention given 
the case that even our own press began to take up the matter. 
A New York newspaper followed a sensational] article with an 
editorial line which read: ‘‘Have a botulistic sandwich!”’ 

It emphasized what has been said again and again, that 
any faulty canned product, regardless of its character or ori- 
gin, injured the entire canning industry, no matter what 
branch that particular product belonged to, or where the al- 
leged trouble occurred. 


British Informed of Results of Our Investigation. 


Realizing this, and the United States having gone through 
scares similar to that which subsequently prevailed abroad. 
the National Canners Association requested Dr. Karl F. Meyer, 
of San Francisco, acting director of the Hooper Foundation 
of Medicine, to spend some time in England to investigate 
their trouble, and to be of any assistance he could. Doctor 
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Meyer was one of the authorities in charge of the investiga- 
tion of food poisoning recently conducted in this country by 
the Medical Schools of Harvard University, University of Cali- 
fornia and Stanford University, in collaboration with the 
United States Public Health Service. The result of our own 
investigation proved that all canned foods, whether prepared 
at home or in a large factory, are safe if, after being put in 
the cans, they are hermetically sealed and then heated for the 
time that has been scientifically determined. This investiga- 
tion covered a period of years, and was only completed a few 
weeks ago. 

Therefore, bearing the latest word on the subject, the 
presence of Doctor Meyer was welcomed in England. He met 
Government officials of both that country and Scotland, and 
men prominent in medical and scientific circles, including a 
representative of the company which packed the product 
charged with causing the outbreak at Loch Maree. 


The outbreak was attributed to wild duck paste, and 
those who ate this in the form of sandwiches died in from 
17 hours to 6% days. These cases exhibited the classical 
symptoms of botulism. Some of the most prominent physi- 
cians who were on vacation in the vicinity of Loch Maree, 
Scotland, where the outbreak occurred, made the examination. 
The toxin of B. botulinus, Type A, was demonstrated in one 
of the sandwiches and in the remainder of the contents of the 
giass pot. There is absolutely no doubt that the potted meat 
was responsible. 


Doctor Meyer Accorded Splendid Reception. 


Doctor Meyer reported that everyone welcomed his in- 
vestigation, and he has accordingly arraged to make a return 
trip to still further pursue the subject... He also addressed 
the’ food packers in London, and, in addition to this, gave in- 
terviews to the London Times and the Manchester Guardian 
on the subject with which he is so thoroughly conversant. 
The latter publication quotes him, in part, as follows: 

“Dr. Meyer, who is at present in this country, made 
a statement the other day on botulism well calculated to 
reassure the public. No one can speak with greater au- 
thority and expert knowledge. * * #* 

“His experiments and study for over three years with 
an extensive staff have brought him to the conclusion 
that the dangers of botulism to the world are extremely 
small. In 23 years in the United States there have been 
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The Builder of Lasting Friendship 


Thousands of folks in all parts of America use Heekin Cans. 
They have never seen the manufacturer of these cans, nor has 
he seen them. Yet there is a firm bond of friendship existing 
between them. 


Quality is the foundation on which this friendship is based— 
and faith. For every user of Heekin Cans knows the superior 
quality of these cans—and has faith in the integrity of the 
manufacturer to keep this quality always top-notch. And he 
always will. 


The manufacturer of Heekin Cans knows the needs of his users 
—knows that only the finest cans could meet their requirements. 
And because Heekin are the finest cans, they have built up a 


great business. ® 


THE HEEKIN CAN CO. 
Culvert, 6th and New Sts., Cincinnati, Ohio 
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110 outbreaks affecting approximately 395 people, 249 of 
whom dedi. The mortality rate is high, but compared 
with 150,000 cases of typhoid fever in the United States 
botulism ‘as a cause of death is utterly negligible. * * * 

“Dr. Meyer emphasises that far ton much public 
alarm has been created by the undue publicity given to 
the Loch Maree case. Inevitably the high mortality rate, 
the curious symptoms, and the relation of food have 
‘news value,’ but the rare disease has caused anxiety far 
out of proporion to its prevalence. ‘It cannot be com- 
pared in any way in its magnitude with tuberculosis or 
other public health problems.”’ 


British Trade Secretary Expresses Appreciation For 


American Assistance. 


The National Canners Association is in receipt of a letter 
from Mr. Arthur J. Giles, Secretary of the Federation of 
Grocers Associations of the United Kingdom, in which he 
states that he had an interview with Doctor Meyer, together 
with Mr. F. H. Beck, Solicitor of his organization, who had 
charge of the botulism outbreak in Scotland. Mr. Giles says: 

“The conversation was extremely interesting, par- 
ticularly in reference to botulism and the remedy for it. 
Dr. Meyer also gave a very effective address to the Fed- 
eration of Food Manufacturers and, on his return visit, 
I hope to be able to arrange for him to meet the Canned 
Foods Section of the London Chamber of Commerce. I 
was not only very much charmed to make Dr. Meyer's 
acquaintance, but exceedingly pleased at the very frank 
and reasonable attitude he took with reference to the 
whole question of the manufacture of canned foods of 
all descriptions and the proposals he put forth for pro- 
tection of the public health in connection with their con- 
sumption.” 

It is apparent from Mr. Giles’ letter that Dr. Meyer’s 
visit has done a great deal to bring the full truth in reference 
to the safety of canned foods to the attention of the officials 
of Great Britain. It should be remembered that the Depart- 


ment of Commerce is arranging to circulate throughout the 
world the report of the National Canners Association on botul- 
ism, made by its executives to the board of directors at its 
recent meeting held in Washington. 
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MAINE SARDINE COMBINE TALKED OF 


Such is the heading to an article on the Modern Merchant 
and Grocery World of Philadelphia. The article continues: 


“The Maine sardine industry, which produces all the cheap- 
est sardines packed in this country, is in difficulties again and 
the packers are talking combination again. It is known .that 
several meetings have been held at Eastport and other points 
between prominent packers. There are about 85 “independent” 
sardine companies along the Maine coast; all bitter competitors. 
Heretofore eiforts at mergers have failed and attempts to get 
sales managers of mercantile caliber have been defeated. Even 
now it is said that sardines that cost $3 or more a case to pack 
are sold at as low as $2.65, to “put it over’ on a competitor. 
It is thought that this may be another and possibly final step 
in a series of attempts to bring something like order and pros- 
perity out of what resembles chaos and adversity in the sardine 
business. Earlier efforts were the sales pool, known as the Maine 
Mercantile Company, and later the affiliation with the National 
Canners and the incidental inspection which sought to place 
industry on a stable basis through standardizing the product 
and a high plane of quality. These failed and for the past year 
oy more there has been what amounted te deg-eat-dog competi- 
tion among the packers—a condition that has reduced the profits 
of everyone to the vanishing point and has certainly eut qual- 
ity to match prices. In this race for business on a price basis 
the larger factors which had been active in backing the inspec- 
tion have cut loose and are giving the independents who had 
previously undersold them a dose of “restricted competition” 
that is making some of them more agreeable to plan for co- 
operation than they had been before.” 


Sounds natural, doesn’t it? It is what has happened in so 
many cases with various canned foods. But it takes one who 
is not completely familiar with canners to predict, or even 
dveam, of anything like a “combine” between canners. That 
cannot be done. 


Maine gave the industry a splendid example of what could 
be done by inspection—continued sardine inspection when all 
others failed. And now it is giving an example of what troubles 
can result without inspection. It is worth thinking about. 
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CANNING INDUSTRY tee 


d STATISTICS OF THE PACKS, PRICES AND OTHER SUCH DATA 


YOU NEED IT EVERY DAY. There is 
hardly a day passes that we fail to get a 
letter asking for information. These letters 
come from experienced men as well as begin- 
ners. If the data is at hand we gladly give 
it; if not we seek it. All this is being complied 
and will appear in the 1923 Almanac. 


IT IS NECESSARY to every one in the 
canning, can-making, preserving and allied 
lines because it gives vital information; the 
kind that you ask your competitor for when 
in a pinch. Many questions we have answer- 
ed by personal letter or in our weekly issues 
are answered in this book, conveniently 
Indexed. 


45 YEARS TO COLLECT DATA and 
statistics which this book contains means that 
it gives you a ‘check’ on the past; and the 
future can be judged only by the past. If you 
know what has been done you can then 
judge what might be profitably done, and this 
means success in any line. 


When you want data on the Canning Industry 
this is the book of 


KNOWLEDGE 


( IT’S EIGHTH YEAR ) 


PARTIAL LIST OF CONTENTS includes 
list of Associations, their officers, etc. 
Statistics on Tomatoes, Peas, Corn, Salmon, 
Fruits; weights on labels; dates of canning in 
each State; range of prices for past 30 years; 
monthly prices during 1921 and 1922; 
freight rates; weigh of filled cases; exports of 
canned foods, etc. etc. 


IT IS TRUE TO NAME as it contains data 
that can be used to advantage in advance of 
each packing season, prior to sales, and dur- 
ing the work. It is a guide. 


_ The 1923 Almanac will be printed on fine paper, 
permanently bound. 


THE BEST SINGLE-TIME ADVETISING MEDIUMga@ 
in this industry. Orders for advertising now 
being taken. 


— Published by — 


Che Canning Crade 


BALTIMORE, MARYLAND 
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EXPERIMENTS POINT WAY TO FOOD PRODUCTION 


(From the News Bulletia, issued by the National Fertilizer Assn.) 

It is a privilege to stand on a modern soil experiment field 
znd to look down the line that divides the treated from the un- 
treated plots. On one side, the natural producing power of the 
seil, unaided by modein science, is shown. On the other side, 
the possibility of ample food production for centuries is demon- 
strated. Modern soil science has revealed to us those materils 
which when added to the soil cause it to produce maximum yields. 
This, in itself, is a revolutionary discovery, but it is even more 
significant that we also know where and how all of these ma- 
terials can be secured in sufficient quantities to last for hun- 
dreds of years into the future. We now know that as rapidly as 
the demand for human food increases, just that rapidly will 
the preduction of food ke increased. For, by means of treat- 
ments and methods already well known to most men interested 
in crop production, crop yields on many soils can be more than 
doubled in a very short time. 

But contrast this condition with that which existed consid- 
erably less than 100 years ago. At that time little was known 
regarding soi] fertility or plant feeding, even though the value 
of manure has been appreciated for centuries, and. the value of 
lime and of legumes in a rotation of crops was mentioned by 
Roman writers 2000 years ago. Not until Liebig’s important 
discoveries in the second quarter of the last century, however, 
was anything definite known regarding the feeding habits of 
crops, and not until a half century later (1886) was the real 
function of legumes finally understood. ; 

It is conservative to say that nearly all of what we now 
know about soils is the result of research work carried on dur- 
ing the last 300 years. And yet sonie people think that the work 
of our experiment stations is very slow. These workers have 
solved more perplexing soi] problems in the last 30 years than 
had previously been solved in all the thousands of years that 
human beings have inhabited the earth. 

Farmers have as yet availed themselves of only a small 
part of this vast store of soil knowledge, for education is a slow 
process, and the necessity for greatly increased food production, 
except as a temporry expedient during the late war, has not 
arisen. Moreover, it is highly probable that farmers will make 
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use of lime, legumes, fertilizers and intensive methods of cultiva- 
tion only as rapidly as they can. be convinced that such ma- 
terials and methods can be used at a profit and the operation 
of well-known economic laws will prevent a more rapid increase 
in food production than is made necessary by the increase in 
domestic population or by foreign demand. 

Contrary to popular opinion, however, the new soil science 
has taught us that it is at present more economical to increase 
crop yields on soils that have been formed for many years 
by means of fertilizers and more intensive methods than to in- 
crease total production by draining swamps, clearing “cut over” 
land and irrigating arid or semi-arid tracts. These processes 
have heen retarded by modern methods cf rejuvenating old soils. 
Thus science makes it possible for us to hold in reserve millions 
of acres of land that is either so wet or so dry or so full of 


stumps that it cannot be prefitably brought under cultivation at 
present. 


CANNED FOODS WEEK 


Canadian Cement Pays Duty to Offset Canada’s Duty on Amer- 
ican Cement. 


We cannot sell canned foods to our South American neigh- 
bors because they assess a prohibition duty against them. The 
Foreign Trades Committee of the N. C. A. has repeatedly urged 
a reciprocal duty with these countries. They ship large amounts 
of bananas, etce., to this country, and we allow almost free 
entry. If we placed a duty on their fruits similar to their duties 
on our canned foods, we would get action, and be able to work 
up a large export business. 

They have just shown us how this can be done with cement— 
now let’s see it with canned foods. A recent Washington dis- 
patch read: 

The importation of a duty of 8 per cent. on Roman, Port- 
land and other hydraulic cement from Canada is about to be or- 
dered by the Treasury Department, according to a report cur- 
ent in Washington today. Collectors of customs will be directed 
to assess such Canadian imports with duty because that coun- 
try has in its tariff laws 2 similar duty operating against the 
United States.” 
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VARIETIES OF TOMATOES. 


LANDRETH’S TEN TON 
3,00 
3.00 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


TOMATO—“The Landreth” 


Price $7.00 per pound 
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Corn Cultivation 


United States Department of Agriculture, 
C. P. Hartley, Physiologist in Charge of Corn Investigation. 
Farmers’ Bulletin 414. 


POSSIBILITY OF DOUBLING THE PRESENT YIELDS 


Corn yields per acre in the United States could be doubled 
within a few years, and this could be accomplished without in- 
crease in work or expense. It is not to be understood that it is 
desirable to double the present corn crop, but that it is desirable 
to produce enough to meet all needs on a smaller number of 
acres and with less labor. If 60 bushels are raised on 1 acre 
instead of on 2 acres, the labor of plowing, harrowing, planting, 
cultivating, and harvesting is greatly reduced. The demand con- 
trols the quantity that should be grown. To meet demands 
the producers of the United States have, during the 10 years 
previous to 1917, averaged in round numbers 2,700,000,000 
bushels of corn yearly. In producing this quantity a little more 
than 100,000,000 acres have been devoted yearly to corn. The 
average production per acre has been 26 bushels. Very few 
farmers would like to acknowledge that their average produc- 
tion for the past 10 years has been as low as 26 bushels per acre, 
but from the best estimates that have been made the conclusion 
is unavoidable that more than half of those who grow com 
harvest less than 26 bushels per acre. Twice this quantity is a 
fair crop, three times 26 bushels make a good crop, and four 
times 26 bushels per are are frequently produced, 

The yield per acre in the New England States, with their 
poor soil and short growing season, is as great as in any other 
part of the country. This clearly indicates the possibility of 
greatly increasing the yield per acre in the corn belt. This is 
especially easy of accomplishment in the Southern States, where 
the present production per acre is low and where the growing 
season is not shortened by frosts. 

Poor corn crops are usually attributed to unfavorable 
weather conditions, and frequently this is a true cause, for 
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- there are but few summers during which this crop does not 


suffer some lack of soil moisture. The most that can be done 
regarding the weather is to take the best possible advantage of 
the conditions as they exist. But there are other conditions that 
are responsible for low production—conditions that re directly 
under the control of the farmer—and it is these that make pos- 
sible the doubling of the average yield per acre within a few 
years. Although entirely possible, it is not expected that the 
near future. will witness an average production of 52 bushels for 
every acre grown. The failure to realize this production will 
result from the failure of many growers to improve their meth- 
ods. That progressive corn growers in many different States 
are year by year producing 50 to 75 bushels of corn per acre 
proves the possibility. 

The lines of improvement that will most easily and quickly 
double the present production per acre are (1) improvement 
in the quality of the seed planted, (2) improvement in the con- 
dition of the soil, and (3) improvement in methods of cultivation. 


IMPROVEMENT IN THE QUALITY OF SEED PLANTED 


Quality Improved by Seed Selection—<As the first of these 
three ways of increasing production—by improving the quality 
of the seed planted—is discussed in other Department publica- 
tions, it will not be given the space in this bulletin that its im- 
portance demands. It is a sure and inexpensive way of increas- 
ing production and is the means that usually receives least 
attention by corn growers in general. Many farmers who give 
considerable attention to improving the fertility of their farms 
and bettering their methods of cultivation take their seed corn 
from the supply that happens to remain in the crib at plant- 
ing time without considering that their production is largely 
dependent upon the quality of seed they plant. 


High-Yielding Quality is Inherited—Seed ears selected from 
the high-yielding rows of an ear-to-row breeding plat produced 
18 bushels more per acre, or 16 per cent. more, than equally 
fine-looking seed ears selected from a general field of the same 
corn. The ears of both lots were preserved in the same manner. 


Quality Retained by Proper Seed Preservation—The breed- 


ing and selecting of high-yielding seed are of great importance. 
The proper preservation of seed corn is of equal importance. 
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Pea Seed 


Choice stocks of Wisconsin Seed Peas are very 
scarce and we advise canners who want some of our 
choice, carefully rogued Wisconsin Seed Peas to get 
in touch with us at once. 


We have only a few cars of the following varieties 
left-——— 


Horsford’s Market Garden 
Advancer 
Admiral . 
Green Admiral 
Perfection 
Alaska 
WRITE OR WIRE AT OUR EXPENSE TO-DAY. 


See our representative at Milwaukee, Nov. 13th to 16th, 
in regard to future contracts. 


LEONARD SEED COMPANY 


226-230 W. Kinzie St., Chicago, Illinois. 
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and Shipped. And they cost 
much less to buy and use. 

Write for FREE CANNERS’ 


BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 
Member Canning Machinery & Supplies Assn. 
800 Water Street Sandusky, Ohio 
CANADIAN ADDRESS; 
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INDIANA 
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The above appliance is the latest in the 
manufacture of that ever welcome condi- 
ment. (Chili Sauce) 
This machine is alone in its class when ec- 
onomy, sanitation and efficiency are consid- 


ered. 
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Indiana Pulpers 
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Four bushels of corn were harvested and divided into two 
equal parts. One part was well dried and kept dry during the 
winter in a seed house and the other kept in an ordinary corn- 
crib. In the spring the well-preserved seed was put in one 
box of a 2-row corn planter and the cribbed seed in the other 
planter box. On rich bottom land planted in this manner the 
well-preserved seed produced 18 bushels more per acre, or 27 
per cent. more, than the cribbed seed; while on poor upland the 
well-preserved seed produced 7 bushels more per acre, or 12 per 
cent. more, than the cribbed seed. The cribbed seed germinated 
as well as the well-preserved seed, but the resulting plants were 
less thrifty and less productive, 

Varietal Names of Little Importance—It would seem strange 
to publish a general article on corn culture without including 
something about varieties, but the nomenclature of corn varieties 
is in such chaos because of the mixing of names by seed-corn 
dealers and the mixing of varieties by cross-pollination effected 
by the wind that a varietal name is of little significance in 
comparison with the vigor, productiveness, and purity of the 
seed. The Leaming is as constant and well recognized a variety 
as exists, yet seed ears purchased under this name in Connecti- 
cut or New York are, in appearance and productive ability, 
usually as unlike ears of Leaming purchased in Ohio or Illinois 
as they are unlike ears of other varieties. 

In purchasing seed corn it is wise to give much more at- 
tention to the productiveness of a variety, its unformity, and its 
adaptability to the soil and climate where it is to be grown than 
to the varietal name. A variety or stain can be rendered ex- 
ceedingly productive by proper breeding, hut if neglected it soon 
deteriorates. Careful breeders of productive strains of corn 
are needed in every community, and growers who do not care 
to grow a special seed patch and select their seed with care 
should buy the best home-grown seed obtainable. If of the best 
quality it will be worth fully $25 more per bushel for seed 
purposes than unselected corn. A bushel of seed corn will 
plant 6 acres. Seed of the best quality will increase the yield 
10 bushels per acre, thereby increasing the harvest 60 bushels 
for each bushel of seed planted. _ 


Improvement in the Condition of the Soil. 


Opportunities for improvement of the soil offer a wide and 
While the 


inviting field of effort to the progressive farmer. 
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The Superiority of our VINER FEEDER is con- 
clusively proven by the-rapid expansion of this 
branch of our business. 


“Ask the men who use them”’ 


CHISHOLM-SCOTT CoO., 


71 E. State St, Columbus Ohio. 
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‘methods to be adopted vary with the character and condit?on 
of the soil, the climatic condition, and the use that is to be made 
of the land, the general principles involved are here presented, 
in the hope that they may prove helpful to farmers in all sec- 
tions where corn is grown. 


; Some Land Too Poor for Profitable Corn Growing—While it 
is true that proper attention to seed selection and methods of 
cultivation will greatly increase the average production per 
acre for all land now devoted to corn growing, it is equally true 
that the culture of corn will never be found profitable on very 
poor land. Some growers, from force of habit, perhaps, every 
spring plant corn on land which they know is too poor to pro- 
duce a profitable crop. While this practice continues, the soil 
as well as the farmer is likely to remain poor, The plowing 
and cultivating of poor soil are as expensive as the plowing and 
cultivating of fertile soil. The man who cultivates poor soil 
and harvests poor crops can not profitably compete with his 
neighbor who grows good crops with but little, if any, greater ex- 
penditure of labor or capital. Corn growing should not be at- 
tempted on any but. naturally fertile land or land that has been 
brought into a fertile condition by the growing and plowing under 
of leguminous crops, the application of manure, etc. In the 
meantime some crops that require less fertility than corn may 
be grown. It should be remembered that the nature of the corn 
plant is such that it will not produce grain unless the soil is rich 
enough to afford a considerable growth of stalk and that, in gen- 
eral, the richer the soil the heavier will be the yield of grain. 
For this reason some other plants will produce fair crops on soil 
too poor to produce corn. A cotton plant adjusts its yield of lint 
to the fertility of the soil, a small plant producing a small num- 
ber of bolls containing lint of as good quality as that from a 
larger plant bearing many more bolls. A hay crop is also in 
quite regular proportion to the fertility of the soil. This is 
not true, however, of corn. When poor soil dwarfs grass to half 
its normal size, the crop of hay is reduced by about one-half, but 
when poor soil dwarfs the corn plants to half their normal size 
it is probable that there will be no grain yield. 


(To be continued.) 
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For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1 oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMvLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


LIQUID PICK-UP GLUE No 3784-T A 

clean and highily concentrated 

adhesive, ready for use on the 

BURT and KNAPP and similar 

—_ for difficult or varnish- 
a 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood. 
eardboard, burlap, etc. : 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 


pounds of pure white paste ready for use. 


Much better, stronger and 


smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be used on KNA PP or- 


other labeling machines. 


Packed in 300-lb. barrels, 150-lb. barrels, 100-lb drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-Ib. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 


100 WILLIAM ST,, 


Samples for Test on Request 


NEW YORK 
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Our Labels 
are the Highest Standard 
erit for Commercial Value. 


Stecher Lithographic ©. 
Rochester, N-Y. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


_CAMERON CAN MACHINERY CO. —_—240 N. Ashland St., Chicago, U. S. A. 
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Observations 


Comes the day of reckoning. 


Comes the day when we shall know whether, as the re- 
sult of our effort of this year, we have gained or lost; whether 
we have gone forward or backward. 


Perhaps the now-declining year will not have realized 
all our hopes, but in spite of its disappoinments it will not 
have been without compensations for us. 


One thing we know, and that is, that we are being borne 
farther and farther away from the tragic circumstance 
whence came all our woes—the World War. 


We are drifting, drifting irresistibly toward better days. 
Business is better, it is better today than it was yesterday, and 
it will be better tomorrow than it is today. It is not important 
that this improvement in business shall have a conspicuous or 
outstanding presentation; it were more desirable that it should 
come by gradual stages than all of a sudden—that it should 
come slowly and surely. 


Just as this year was an improvement over the past year, 
so will the coming year be an improvement over this year. 
There is a tendency towards improvement in business. Pros- 
perity has gained momentum and must go on until momen- 
tum shall have been lost. 


Will normal conditions have fully returned to the world 
during the next year? It is doubtful. What we call ‘“‘normal 
conditions’? may not return to the world during a long time 
if by normal conditions we mean the restoration of the world 
to its normal poise and to its normal functioning. 


But the war is now four years removed. How true it is 
that time fles. We are fast forgetting the war and, as was 
expected, fast forgetting the soldiers who fought in the war. 
They say that republics are ungrateful, but it will be found 
that republics are no more ungrateful than other governments, 
whether of the people, for the people or by the people. 

“Blow, blow, thou winter wind, 
Thou art not so kind 
As man’s ingratitude.” 


But, canners are admonished to be careful. Encouraged 
by the success which this year attended their operations, can- 
ners of tomatoes may not unlikely set about to produce more 
tomatoes during the next season than the country would be 
able to readily absorb and, therefore, more than would be 
wholesome for the market and conducive to their advantage. 


It would be difficult to say just how many cases of tomatoes 
the people of this country annually consume. We somewhat 
accurately know how many cases of tomatoes are annually pro- 
duced and we may ascertain, with reasonable accuracy, how many 
eases are distributed. We may only guess as to the number of 
cases which are annually received into the lands of the people. 


In the matter of production, not only of tomatoes, but of 
practically all other kinds of canned foods the canner usually 
proceeds by dead-reckoning. It would be more precise to say 
that he doesn’t reckon at all. The grower grows, usually with- 
out any definite notion of the needs of the market in which 
his product will ultimately be offered for sale. And the canner 
produces after the same reckless fashion—without a true ap- 
preciation of the requirements of the market, in which his goods 
will be offered for sale. 


It is not easy to regulate canning crops, indeed it is very 
difficult to do so; and perhaps it would be just as well to say 
that it cannot be done at all. But it would seem desirable that 
some regulation be attempted in order that the advantage of 
the grower and of the canner might not be prejudiced because 
of over-production, 
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This year there was under-production, on which account 


- prices advanced, but if next year there shall be over-production 


prices will surely decline. 


Over-production, therefore, is the thing that is always to be 
guarded against. 


J. F. BUTTS COMPANY ORGANIZED 


Will Operate Extensively in Canning Asparagus and Spinach 
at Isleton, California. 

Backed by prominent members of the canned foods in- 
dustry, the J. F. Butts Company has been organized in San 
Francisco to engage in the packing of canned foods, principally 
asparagus and spinach, 

_ J. F. Butts of the Warmington, Duff Company, San Fran- 
cisco, Chicago, Toledo and Cleveland, is president; J. C. Warm- 
ington, president of the Warmington, Duff Company, being vice- 
president and treasurer. 

The new company holds time leases for 2,000 acres of the 
finest asparagus land in the Sacramento-San Joaquin Delta dis- 
trict. All the asparagus grown on this land is young ’grass. 
The 1923 pack will be made from asparagus 1rom three to five 
years old. A six-line cannery is being erected at Isleton, in the 
immediate vicinity of the district where the asparagus is grown 
and will have a capacity of 3,500 cases of asparagus per day. 
The quality of the canned asparagus and asparagus tips will 
be equal to the best canned in California. 

, This cannery will also have a liberal acreage in spinach, 
which is grown to its greatest perfection in that section. The 
pack of this cannery will be sold by the Warmington, Duff Com- 
pany and in New York by Warmington, Timms & Co. 

’ Mr. Warmington is well known in connection with his work 
with the Food Adminisration at Washington during the day, 
and later in the brokerage business in Cleveland and Chicago. 
He will have charge of the sale of the pack of this cannerv. 
He has recently moved from Chicago to San Francisco, mak- 
ing that city his headquarters in the future. With the ability 
and experience of Mr. Butts end Mr. Warmington in the busi- 
ness, in both the packing and distributing ends, there can be 
no doubt of the success of the new enterprise. 


MARYLAND TO HAVE CORN SHOW 


A state-wide corn show, the first to be held in Maryland for 
a number of years, is being arranged by officials of the Maryland 
Agricultural Society and the Maryland Crop Improvement Asso- 
ciation and will be staged at Frederick, January 10 to 12, in 
connection with the annual meeting of the Maryland Agri- 
cultural Society. 

According to the announcement made by J. E. Metzger, 
secretary of the Maryland Crop Improvement Assocition, there 
has been a demand among farmers for some time for a revival 
of a State corn show to give grower an opportunity to observe 
the types which have been winning in the International Grain 
and Hay Show at Chicago and some of the more recently de- 
veloped varieties. 

Corn throughout Maryland is of exceptionally good quality 
this year, according to Mr. Metzger, and the show should attract 
a large number of exhibits of merit. The show will not be con- 
fined to Maryland growers exclusively and farmers in nearby 
States will be asked to send entries. The premium list is now 
being arranged and prizes will be announced later. A display 
of agricultural products by Frederick farmers probably will be 
made in connection with the corn show. 

The first corn show ever conducted in Maryland was held 
in Frederick in 1902 at the time of the formation of the Mary- 
land Crop Improvement Association. 


“BOB" SINDALL BACK FROM THE COAST 


Robt. A. (Bob) Sindall, who has been a very active figure 
in the new tomato-peeling machine put out by the National 
Tomato Peeling Machine Co., and of which Mr. W. S. Miller 
is the patentee, has returned from an extensive trip, which 
took him to the Pacific Coast. 

He reports a change in the method of selling the tomato 
peeler. Qriginally it was put out on “royalty,” but now they 
have decided to sell the machine outright. Those who have 
taken the machines on the royalty basis will be adjusted to 
their satisfaction . They say a limited number of machines 
will be put out this coming season, and that users of it are 
all eager for more machines. 

This was “Bob’s” first visit to the Coast, and his only re- 
gret is that he could not spend more time there. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Three Bliss 11914 Automatic Strip 
Feed Press; guaranteed in A-1 condition; reasonable 
price. Address Box A-1000, care The Canning Trade. 


FOR SALE—New and Second-hand Steam Jack- 
eted Copper Kettles, of all sizes, for 250 lbs. steam 
working pressure; in stock ready for immediate ship- 
ment. Emil Schaefer Company, 1320-22 N. 5th St., 
Philadelphia, Pa. 

FOR SALE—Eight Ermold Labelers, complete 
with changeable parts for bottles and jars. Used only 
short time. Direct-current motor, 110 volts. Address 
Box A-1011, care The Canning Trade. 


FOR SALE—Cannery, together with farm land 
adjoining. A complete and compact unit. Located in 
Southern New Jersey; R. R. siding. Address F. M. 
Stevens, Cape May, N. J. 


Machinery— Wanted 


WANTED—Exhaust Boxes; must be in first-class 
condition. Reply D. Canale & Co., Memphis, Tenn. 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D. L. Farrar, sales manager, 1618 Linden Avenue. 


tinuing the canning of peaches. 


WANTED—First class machinery from a plant discon- 


Address with full details 
Box A-1003 % The Canning Trade. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


WANTED-—Man experienced in packing Baked Beans. 
Address Watervale Packing Co., Belair, Md, 


WANTED—Would like to hear from capable canning factory 
superintendent, thoroughly experienced in the packing of Sweet 
Potatoes, Baked Beans, Kraut, Pickles, Preserves, etc. Write fully. 
Address Box B-1002 % THE CANNING TRADE. 


WANTED—Experienced foreman to take charge of making 
five-gallon square cans, coffee cans and grease cans in genera! 
line plant, Pittsburgh district. No one but an experienced 
man need apply. Address Box B-998, care of The Canning 
Trade. 


WANTED—Man with some executive ability, competent to 
handle Max Ams No. 128-G and No. 58 Automatic Double Seam- 
ers, also McDonald Auto Strip Feed Presses. Good position— 
all year job—with concern manufacturing cardboard containers 
with tin ends. Write giving qualifications and salary expected. 
Address Box B-1009 care The Canning Trade. 


WANTED—Old-established Niagara County (N. Y.) packer 
desires first-class man on jams, jellies, preserves, catsup, chili 
sauce in particular. To high-grade man measuring up to require- 
ments, good opportunity is open. State age, if married, experi- 
ence, ability, names of two previous employers, salary, with all 
possible detailed information concerning yourself. Address 
Box B-1010 care The Canning Trade. 


WANTED—FExperienced person practical in the manufac- 
ture of cane syrup and compounds, also the canning of syrups 
and molasses, wishes a position as manager, Can erect and 
equip plant to handle this product. Can furnish best refer- 
ences. Address Box B-1008, care of The Canning Trade. 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 
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SITUATIONS WANTED 


WANTED-—Situation desired by practical Pickler, where 
he will have the opportunity to exercise his ability in the 
growing, salting and manufacturing of the better grade of 
pickles. Address Box B-1006, care of The Canning Trade. 


WANTED—Position as Superintendent Processor, or to help 
build canning factory and install machinery; have had several 
years’ experience processing fruits and vegetables; can furnish 
good references. Address Box B-1007, care The Canning Trade. 


SITUATION WANTED—Capable Salesman and Buyer, with 
managerial and executive ability, desires position with up-to-date 
concern, where proven ability will be appreciated. Have had 
years of experience in food line, also supervising brokers and 
salesmen covering the wholesale and retail trade. Best of ref- 
erences. Address Box B-993, care of The Canning Trade. 


WANTED—A position as superintendent procescor, or as 
a double-seamer mechanic for the Fall. I have had years of 
experience as superintendent, packing a full line of goods, and 
as a closing machine mechanic and operator. Would accept a 
position to begin October 1st until the close of the year. I can 


furnish references. Address 612 East Grand River Street, 
Clinton Mo. 


Bankruptcy Sale of Canning Factory, Plant 
And Equipment. 


The undersigned, as trustee in bankruptcy of 
the Manchester Canning Company inc., former.y 
doing business at Manchester, N. Y., pursuant 
to order of the referee in bankruptcy, will offer for 
sale to the highest bidder at the office building 
of the plant in the Village of Manchester, N. Y. 
near the Lehigh Valiey Station; upon Wednesday 
the 22nd day of November, 1922, at two o’clock 
P. M the following property: 


Canning plant and equipment located at. Man- 
chester, NY. upon the Lehigh Valley Railroad, 
at the intersection of four improved state high- 
ways. Buildings consist generally of factory, 
warehouse, evaporator and office, equipped with 
electricity and running water, private switch 
connecting with Lehigh Valley Railroad, fifteen 
ton scales, surrounded by fine produce section 
of cherries, berries, pears, and apples, also peas, 
beans, corn and tomatoes, plenty of help at re- 
asonable rates within walking distance from the 
factory. This plant, with its equipment and mac- 
hinery, consisting of practically a complete equip- 
ment ready for.use, will be offered for,sale upon 
the abuve date. 


Also, there will be offered as a separate item a 


quantity of canned foods and products to be sold 
as a whole. 


Further and more complete information with 
inventory of equipment and personal property 
going with the plant, will be furnished upon re- 
quest. For further information address, Harry 
G. Chapman, Trustee etc. Palmyra, N. Y. 

Dated October 27, 1922 


HARRY G. CHAPMAN, Trustee. 


A. G. HAYES 


-:- CANNED FOODS BROKER =-:- 
408 Stewart Building Cor. Gay & Lombard Sts. 
BALTIMORE, MD. 
Phone, Plaza 4649 
Quality accounts solicited Particularly Tomatoes 
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Bankrupt Sale of the Assets 
OF 
THE MEGUIAR CO, BANKRUPT. 
Greenville, Ohio. 


Sealed bids will be received by the undersigned 
Trustee until 11 A. M. Central Standard time on 
Wednesaay, November 22nd, 1922, upon the 
whole or any part of the assets of which consist 
the following: 

Main Piant:- Consisting of a modern two story 
brick building and warehouse with basement, 
containing about 30.000 square feet floor space, 
fully equipped with all machinery necessary forthe 
manufacture of Tomato catchup, Peanut Butter; 
and Prepared Mustard, and located on private 
siding of the Penn. R. R in the city of Green- 
ville Ohio, also modern office building separate 
from above bullding, fully equipped with modern 
office fixtures. 

Also factory Building andreal estate locatedin 
Burkettsville Ohio, on the Cinn. Northern R R. 
fullyequipped with steam plant and Machinery 
necessary forthe manufacture of Tomato Pulpand 
containing about 6000 square feet of floor space. 


’ Appraise Value of all Assets $67.772.42. 


Inspection of assets and inventory will be gladly 
accorded to prospective bidders 


Bidders may attend opening of bids at office of 
Bankrupt and then increase their bids. 
OSCAR VANNOY, Trustee. 
% Economy Store Greenville, Ohio. 
GEO. W. PORTER, Greenville Ohio. 
D. W. & A. S. IDD'NGS, Dayton, Ohio. 


Attorney for Trustee. 


i | J. T. DOWLING 


PATENT ATTORNEY 


631 MUNSEY BUILDING fl 
BALTIMORE, MD. 

l SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. || 


| TRADE MARKS 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH-Erc. 
A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


That's the story of the Caldwell Tubular Tow- 

er. Sosimple you can erect it yourself. So 

strong it will endure cyclones and tornadoes. 

Safe because it conform strictly with approv- 

ed engineering principles. The cost is moder- 
te. 


If you want these qualities ina tower 
equip yourself with a Caldwell Tubular. - ; H 
Send for Cataloge. 
W. E. CALDWELL(CO., 
Incorporated 


- «2 .2310 Brook St., 
LOUISVILLE, KY ,} 


RREPUTATION aut 
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H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS - BALTIMORE, MD. 


oo 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


POSS 


THE 1922 DIRECTORY OF CANNERS | 
Is Ready 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- $ 

petent authorities. The various articles packed and other valuable information is given. 

Distributed free to members of the National Canners’ Association. Sold to all others at 

$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 

brokers, machinery and supply men, salesmen, and practically everybody interested in 

the canning industry. Get your order in early. 
e 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


CANNERS’ SEEDS 


WITH A _ PEDIGREE 


Moderate Surplus of Pea Seed at attractive prices 
NORTHERN GROWN TOMATO SEED 


Stringless Beans, Seed Corn 
Beet, Spinach, Cabbage 
Pumpkin, Squash 


For prompt shipment or future contract 


Ask for prices and samples 
tae eee JEROME B. RICE SEED CO. 
Detroit, Mich. CAMBRIDGE, N. Y. 
THE BEST IS ALWAYS THE CHEAPEST 
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AN PRICES—— 


The Sinclair-Scott Co., 
Baltimore, Md. 


Manutacturers ot 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 


and Catsup Makers. 


American Can Company 


Write our district offices for packers’ 
can prices. 


“Perfection” Power Cranes. 


Peach Paring Machines. 


Pea Graders. 
Pea Hullers. 
Friction Clutch Pulleys. 


THE AMERICAN CAN CO. 


: Continental Can Company, Inc. 
will quote prices on Cans upon 
OYSTER STEAM BOX application. 
With Improved 
Hinged Door, 
Making the work 


Lighter and Quicker 


¢ 

Edw. Renneburg & Sons Co. 
Machine and Boiler Works 7 


Fidelity Can Company 


2639 Boston St. Baltimore, Md. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


Prices Quoted on Request 


c ES 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
(unless otherwise noted) and subject to the customary discount for cash. 


Baltimore 


THE CANNING TRADE 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) H. H. Taylor & Son. 
Canned: Vegetables 


ASPARAGUS*— (California) 


Balto. N.Y. 
White Mammoth, No. 24%4......... 4.25 vee 
White Mammoth, No. 2%.. 4.60 .... 
White, Large, Peeled, No. 2%.... Out ..-.. 
White. Medium, No, 2%4........ 
Green, Medium, No, 2%........... 3.80 
White, Small, No. 2%............ 
Green, Small, No 2%4...........- 
Tips, White, Square, No. 2%...... 4.00 3.60 
Tips, White, Round, No. 2%...... 
Tipe, Green, Square, 3.75 3.50 
Tips, Green, Round, No. 2%....... OM is 
BAKED BEANSt 
ese 1.20 ° 4.95 
BEANSt 
String, Standard Green, No. 2..... 80 —-.90 
String, Standard Green, No 10... .... {4.00 
String, Standard Cut White, No. 2. .85  .... 
Stringless, Standard, No. 2....... 
Stringless, Standard, No, 10....... 
White Wax, Standard, No 2...... 85 
White Wax, Standard, No. 10...... re 
l.Limas, Standards, No. 2.......... 
Limas, Soaked, 90 4.75 
Red Kidney, Standard, No. 2...... 99 §.90 
BEETSt 
Small, Whole, No, 3...... Pee 1.60 1.40 
CORNt{ 


Std. Evergreen, No, 2, f.o.b. Balto. .85 {| .85 
Std. Evergreen, No. 2, f.o.b. Co.... = .80 .80 
Std. Shoepeg, No. 2, f.o.b. Co a 85 
Std Shoepeg, No. 2, f.o.b, Balto... 95 
Ex. Std. Shoepeg, No. 2, f.o.b. Co. 1.00 1.00 
Fancy Shoepeg, f.o.b. Balto....... 115 1.15 
Std. Maine Style, No. 2, Balto.... 85 


-85 
Std. Maine Style. No. 2. f.o.b, Co.. 82k §.82%, 


Ex, Std. Maine Style, No. 2....... 
Ext. Std. Me. Style, No. 2, f.o.b. Bal. 1.10 Out 
Extra, No. 2, f.o.b, County........ 90 1.00 
Extra Standard Western, No. 2.... .... Out 
Standard Western, No. 2 


-90 
HOMINY¢ 
Standard, Split, No. 10............ 3.00 13.00 
MIXED VEGETABLES FOR SOUPt{ 
OKRA AND TOMATOES} 
1.05 1.10 
PEAS;— 
No. 1 Sieve, 2s, f.o.b factory...... [2. A 
f.o.b. Baltimore. 2.3 
No. 2 Sieve, 2s, f.o.b. factory. . 
b. Baltimore. me. 
No, 3 Sieve, 2s. f.o.b. factory 3 11.3 
fo.b. Baltimore...... 1.50 .... 
No 4 Sieve, 2s, f.o.b. factory...... 91.25 1.35 
f.o.b. Baltimore...... 1.80 .... 
No. 5 Sieve, 2s, f.o.b. factory...... Out Out 


E. J. Standards, 1’s, No, 4 Sieve.... Out Out 
3 J. Sifted, 1’s, No. 3 Sieve 

o. J. Ex. Sifted, wg No. 2 Sieve.... Out Out 
‘ancy Petit Pois,, 1’s. 


Out Out 
PUMPKINt 
Standard, No. 10..........06 $3.25 3.85 
SAUERKRAUTt{ 
.90 
SPINACHt{ 
1.00 110 


({) Thos. J. M eehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued 
Standard, No 10.........-.- 4060 
California, No. 2%, Coast... 95 


California No, 6:75 
SUCCOTASHt 

Balto. N.Y. 
Green Beans, No. 1.25 41.30 
With Dry Beans, No. 2..... 1.10 1.25 
Maine, NO. Out Out 
New York State........... 1.50 

SWEET POTATOESt{ 
F. 0. B. County 

Standard, No. « -80 
Standard, No ._& b. Baltimore... 1.00 {1 00 
Standard, No, County..... 20 


Standard, No. 10, County... . 3.25 93.25 


TOMATOESt 
Fancy, No. 10, f.o.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... 5.25 


Standard, No. 10, f.o.b, Baltimore... 5.25 5.00 
Standard, No. 10, f.o.b. County.... 5. 
Sanitary 3s, 5% in, cans.........- Out 
Jersey, No, 3, f.0.b, County...... 
Ex, Standard No. 3, f.o.b. Balto. 1.55 Out 
Standard, No. 3, f.0.b. Baltimore. . 1.45 1.40 
Standard, No. 3, f.0.b. County.... 1.40 41.40 
Seconds, No. 3, f.o.b. Baltimore.. 


Standard 2s, f.o.b. Baltimore..... "190 4 
Standard. No. 2, f.o.b, County..... 8744 .90 
Seconds, No. 2, f:o.b, Baltimore... .... 
Standard 9s, f.o.b. Baltimore...... .80 .85 
Standard 1s, f.o.b. Baltimore..... 65 4.65 
Standard ls, f.o.b. County......... 62% 
TOMATO PULPt 
Standard, No. 
Standard, No. 2..... pare 
Standard, No. 1........ 50 -60 
Canned Fruits 
APPLES}{ 


Maryland, No. 3, f.o.b. Beltinnee.. 4.50 Out 
Pennsylvania, No. 10, f.o.b. Balto.. 4.50 Out 
Maryland, No. 10, f.0.b. 


APRICOTS 
California Choice, No, 2%.. 2.75 2.65 
BLACKBERRIES§ 
Standard, No 2........ 1.25 1.20 
Standard, No, 7.00 {7.50 
Standard, No. 2, Preserved....... 1.50 41.50 
Standard, No. 2, in Syrup........ 1.25 41.50 
BLUEBERRIES 
CHERRIES$ 
Seconds, Red, No. 2.. — ee 
Seconds, White, No. 
Standard, Red, Water, No. 2. 
Standard, White, Syrup, No. 
Extra Preserved, No 2...........+ 2.00 Out 
Sour Pitted Red 9.50 11.00 
GOOSEBERRIES$ 
PEACHES* 
California Standard, No. ap. 2.645 230 
California Choice, No. 2%, L. $3.25 2.70 
PEACHESt 
Standard White, No. 2.......... eee Out Out 
Standard Yellow, hy Out 
Extra Standard 2.00 41.40 
Seconds, White, No. Out {41.10 
Seconds, Yellow, No. 2..... 


Standards, White, No. 3...... 
Standards, Yellow, No 3.. 
Extra Standard White, No. 2:00 92.25 
Extra Standard Yellow, No. 8..... 2-00 {2.20 
Selected Yellow, No. 3 3. 

Sevonds. White, No. 3............. 1.60 Out 
Seconds, Yellow, No. 8............ 1-75 91.70 


Pies, Unpeeled, No. 3........ 
Pies, Peeled, No. 8...... 
Pies, Unpeeled, No, 440 
Pies, Peeled, No. 10.......... ecco. 8.00 $7.00 


CANNED FRUITS—Continued 
PEARSt 


Balto. N.Y. 
Seconds, No. 2, in Water.......... 
Standards. No 2, in Water........ ..-. 
Extra Standards, No, 2, in Syrup.. 1.25 {1.15 
Seconds, No. 3, in Wate’ " t 


Standards, No. 3. 
Standards, No. 3, 
Extra Standards, No. 3 ir rong Syrup... 1.75 91.65 


PINEAPPLE* 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No. 2...... tax “See 
Bahama Sliced, Ex, Std., No. 2.... Out Out 
Bahama Grated, Ex. Std, No. 2.... Out 


Hawaii Sliced, Extra, No. 2% 5 3.75 
Hawaii Sliced. Standard, 3.95 3.35 


Hawaii Sliced, Extra, No ere 2.95 2.75 
Hawaii Sliced, Standard, 225 246 
Hawaii Grated, Extra, No. 2....... 2.25 1.80 
Shredded, Syrup, No, 10........... 
Crushed Extra, No. 10............. 
Eastern Pie, Water, No. 2......... 
Eastern Pie, Water. NG. 
Porto Rico, No 10........ 
PLUMSt 
x 
Water, No. ee 
Black, Syrup, No. 1......... 
Black, Water, No, 2.. « 
Red, Water, No. 2 
Black, Syrup, No 2. 
Red, Syrup. No. 2.... - 1.80 91.80 
Water, No 9.00 $9.00 
STR. AWBERRIESs 
Extra Standard, soem, No. 2...... 2.00 {2.25 
Extra, Preserved, 2.30 2.50 
1.60 $1.50 
Extra, Preserved, No. 1............ 1.30 91.25 
Standard, 8.00 910.00 
Canned Fish 
HERRING ROE* 
LOBSTER* 
Flats, 1 case 4 dog........... 
Flats, 14 Ib, case 4 doz............ 2606 
OYSTERS$ 
2.55 2.45 
SALMON* 
Red Alaska, Tall, No 1.......... 
Red Alaska, Flat, No. %.......... 
Columbia, Flat, No. %4............. 
SHRIMP§ 


SARDINES—Domestic, per Case 

F. O. Eastport, Me., 1921 sesh. 

\% Oil, Keyless ... ae 2.90 
% OQOil, Key...... 

A Tomato, Key . 


Out 

\% Tomato, - 3.25 
\% Mustard, Keyless ........ 
Mustard, Keyless ....... 
California, per case....... 


TUNA FISH—White, 
California, 366 
California, %s, Blue Fin.. 
California, 1s, Blue Fin.. 
California, %s, Striped . 
California, 1s. Striped . 
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11.00 
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EDITORIAL JOTTINGS 


Announcement reaches us that the Tri-State Canners will 
hold their annual convention in Philadelphia, at the Hotel 
Adelphia, on December 14th and 15th, and we feel safe in 
predicting that the “supply boys” will take good care of the 
entertainment features. 

What the canners will do there remains to be seen. It 
has been a long time since there was any meeting of this, 
which should be the largest association of canners in the busi- 
ness. President William Silver evidently is not a believer in 
the frequent meetings and many callings of the executive com- 
mittee, as were his predecessors, or at least there have not 
been any such that we have heard of—and we would hav» 
heard about them. 


There are many things which might well be put on the 
program, and we have no doubt they will be. There was 
quite a movement on foot sometime ago to ferret out and lay 
before the canners of all the country, but now, particularly of 
these Tri-States, the real, inside story of the Biddle attempts, 
in all its particulars, and especially its final results so far as 
both canners and buyers are concerned. It would make very 
interesting reading and of immense value to the future of 
their business. 


It will not do to dismiss this matter as a closed incident. 
Its effect could easily have been too disastrous to the entire 
cenned foods industry to permit it to pass without further 
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attention. Merely because it failed, and failed dismally, on 
this first attempt, does not insure the canners against its at- 
tempt in another year, when it might be successful. Like the 
swollen jaw, after the pain has left and the swelling subsided, 
there is still left the old puss-sac which must be removed if 
further trouble is to be avoided. It will not do to overlook it. 

One would think, of course, that after the severe drub- 
bing given the buyers by these false promises and great pre- 
tenses that ne one would ever again be able to interest them. 
But that is too flimsy, there is too much chance, and it musi 
be guarded against, and this does not apply only to the Tri- 
States. This trouble can break out all over the country. The 
danger is in the method, in the system. 


You will recall that Biddle was a buyer for the buyers— 
is possibly so yet. He was not a broker as generally under- 
steod. He offered to buy what goods his customers wanted 
und to better advantage than the buyers could pssibly get 
them. Then he had brokers do this buying for him. What 
made the canners ‘“‘wrothy’’ was that some of these supposed 
Biddle brokers set out to beat the market down for their 
chief by circular letters and generally price-breaking argu- 
ments. Of course, they did not do this in the open as Biddle 
agents, but in the course of their regular occupation as brok- 
ers. Even today no one can find one broker who will admit he 
was Biddle’s agent. And that is where the danger comes in, 
because their market reports, etc., were accepted by the can- 
ners in good faith. 

This same thing could be done in any section of the coun- 
try and the canners would invariably be the victims. That 
is the snake we were so active in scotching—-but we fear he 
is not dead. He may rear his head again. 


lf the whole industry knew who were buyers, and who 
were the brokers connected with these buyers, then the can- 
ners could guide their course openly and as they pleased. If 
the Tri-State meeting touches this question it must do so only 
in a very thorough and certain manner—must have the case 
complete and be sure of their ground. The wholesale grocers 
who entered into this deal did so in all honesty; it appealed 
to them as an easy way, saving not only money, but insuring 
the quality of goods they wanted, and saving much trouble. 
How many of them got any of the goods they thought they 
had bought we don’t know, but we have been told, and have 
every reason to believe, that a great many of them never goi 
any tomatoes, and had to go into the market and pay from 
30c. per dozen to $2.00 per dozen advance on what they could 
get. Such men ought to be and possibly might be willing 
witnesses, but it is not likely. 

In anv event, we hope the Tri-States will prepare an at- 
tractive program, and that the canners will turn out in goodly 
numbers at the Philadelphia meeting. 


If Wisconsin, with about 125 canners, can hold a four- 
day meeting, the Tri-States, with more than a thousand can- 


hers, ought to be able to crowd a two-day meeting. Let’s 
see what they can do. 


Letting Go Just When They Should Hold On—Not many 
canners realize what their friends, the machinery and supply 
men, have been “up against’’ in the past three years. It has 
been hard traveling for these faithful, big-hearted men. Ex- 
penses have been high, orders few and _ collections—not a 
thing of joy. Credits were extended, often stretched to the 
iimit,-but the supply boys carried on, plugging along in the 
hope of a break in their favor. And it has come. Next sea- 
son will be an entirely different one from the past three or 
four. The canners cannot put off their buying any longer—— 
znd they do not have to do so, nor do they want to. They 
want to make the replacements they have been unable to 
make, and they have the money to do so. The season of 
1923 will be a new one with the canners—they will buy and 
buy well—and pay well. 


But we notice that some of the supply men seem to be 
loosing heart—letting go just when the end of their fight is in 
sight. It is too often so. 


He!d on, boys, the breaks are coming your way, and you 
are right on the verge of winning. This year will pull you 
out, and we want to see you there, after your fine fight. You 
deserve it. Keep a stout heart—and fight on. 


Restaurants Admit Use of Canmed Foods—Elsewhere we 
publish the findings of a leading restaurant trade journal on 
a questionnaire as to the use of canned foods. It gives one 
of the best views of just how these goods are used that we 
have ever seen. It is definite, unprejudiced information, and 
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in many respects furnishes an answer 
Canned Foods Week. 

The next step should be tc have these restaurant. users 
of canned foods acknowlege publicly that they do so. It would 
be the biggest advertisement possible for canned foods. 

There are thousands, ves, hundreds of thousands, of per- 
sons eating canned foods in restaurants and hotels every day, 
who, if asked if they like canned foods, would throw up their 
hands in horror, and declare that they never eat canned foods 
and would not do so! Many of them, when they learned that 
they had been eating them for vears, would abandon their 
ridiculous prejudice and become boosters for canned foods. 
Canned Foods Week Committees, however, are afraid to tackle 
this job! The people like to be fooled, it is true. 


to the demands of 


PEAS ADVANCING IN PRICE, SAYS GROCERS’ 


SUPPLY COMPANY 
Wausau, Wis., Nov. 4, 1922. 

Peas at $1.15 are almost unobtainable. It has been just as 
hard to find anything at $1.15 this week as it was at $1.10 last 
week. Two weeks from now $1.20 will be bottom, except, perhaps, 
for clean-up lots of odds and ends. Wisconsin canners. will 
inventory mighty few peas this year. 

For the last week or ten days it has been practically impos- 
sible to get orders confirmed, subject ta the approval of samples. 
The man with a firm order in hand gets the business. Many of 
our friends have confidence in our -judgment, and instruct us to 
pass on samples. Naturaliy we are most ccnservative in these 
eases. It enables us to close the deal on the spot. This is 
important just now. 

Canned kraut is a little softer in price, and bulk kraut 
is a little firmer. Beets are firm at the recent advance in price. 
No. 10 peas and beans are practically cleaned up and No. 10 
corn nearly so. No. 2 corn is showing additional str ength. There 
is pr actically nothing left in wax beans, and very liitle in green 
heans. Milk is in an excellent position and is finding ready sale 
at the recent advance. Our guess is that it is due “for another 
25¢ advance soon. 


The 
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‘CANNERS’ CONVENTION DATES 


HON. SECRETARIES: 

If you will keep us promptly posted on dates and 
information regarding your meetings, you will help to- 
wards the success of the meetings by giving everyone 
interested the information he wants. 


Keep this column correct. 


THE EDITOR. 


November 13-14-15, 1922.—Wisconsin Pea Canners’ Association, 
annual meeting. Milwaukee. 

November 20-21, 1922. annual meeting. 
Probably St, Paul. 

December 5-6, 1922.—Iowa-Nebraska Canners, annual meeting. 
Cedar Rapids, Ia. 

December 7-8, 1922.—New York State Canners, annual meeting 
Hotel Powers, Rochester, N. Y. 

December 12-13 1922—Ohio Canners, iii meeting. Hotel 
Desher, Columbus, Make reservations early, 

December 14-15, 1922—Michigan Canners, Annual Meeting, 
Hotel Panthied, Grand Rapids. 

December 14-15, 1922—Tri-State Canners, Annual Meeting, 
Hotel Adelphia, Philadelphia. Big entertainment. 

January 22-26, 1923.—National Canners, Canning Machinery and 
Supplies, National Brokers Associtions and machinery dis- 
play. Atlantic City. 

February 7-8, 1923—Missouri Valley Canners. Annual Meet- 
ing, Hotel Colonial, Springfield, Mo. 
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FRUITS: VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 
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FRUIT JUICES-CIDER-VINEGAR-- 


Snow-white cotton filtermasse in Kiefer 
Filters gives beautiful luster and brilliance 
to fruit juices without lessening the flavor 
or imparting a foreign taste. 


No other agent is necessary and your 
product has that cleanliness and polish 
that brand it an unusually good product. 


We make many -different types and 
sizes of filters for clarifying all kinds of 
liquids. 


ll rite for catalog. 


Kiefer Machine Co. 


CINCINNATI, OHIO 


Karl 
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| SMILE AWHILE 


My dawn is when you are near me; 
My night is when you’re away; 
Your smile is high noon, to cheer me; 
Your voice is my perfect day. 


My sunshine is in your laughter; 
Your frown is my hour of cloud; 
My tears are pearls that come after 
Your kisses have may me proud. 


My stars are your eyes. My heav’n 
Your lips, akn to the rose; 

Your love s the strength’ning leaven 

That tempers life’s cruel blows. 


May God, as He rules above you, 
Ever be guardian of thine; 
Heart of my heart, I love you— 
. -Six-year-old daughter of mine! 
—Jerome P. Fleishman in the Golden Rule Magazine. 


Seth—‘Every time she smiles it reminds me of a Pullman 
car at 8 o’clock in the morning. 

Not—“Howsat ?” 
Seth—“No lowers, and very few uppers left.”—Gargoyle. 


LADIES FIRST 

Little Tommy and his younger sister were going to bed to- 
gether without a light. They had just reached the bottom of the 
stairs, when Tommy, looking into the darkness and feeling a 
little nervous, turned around and asked: 

“Ma, is it polite for a gentleman to go before a lady when 
they have to walk in single file?” 

“No, my son,” replied the mother. “The lady should always 
take the lead.” 

“IT thought so,” said Tommy, delightedly. “Go ahead, 
Susie.”—Chicago News. 


First Englishman—Charley, did you hear that joke about 
the Egyptian guide who showed some tourists two skulls of 
Cleopatra—-one as a girl and one as a woman? 
Second Ditto—No, let’s hear it.—Gargoyle. 


OUT OF THE RUNNING 

PrisonVisitor (sympathetically )—Now, my good man, whut 
brought you here? 

Convict—Mistaken confidence. 

“Really—-In whom were you deceived ?” 

“Myself—I thought I could run faster!”—Weekly Telegraph 
(London). - 


THE WOMAN 
Mrs. Jameson—Do you believe that awful story they tell 
about her? 
Mrs. Johnson—Of course I do—what is it?—-Kasper (Stock- 
holm). 


NO PROVIDENCE WANTED 


“This is one place where I don’t want to shine,” said the 
flapling as she powdered her nose. 


DID YOU EVER TRY OILING THE PIG? 
Maudie—What’s wrong with the car? It squeaks dreadfully. 
Jimmie—Can’t be helped; there’s pig-iron in the axles.—Co- 

lumbia Jester. 
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THE CANNING TRADE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Consult the advertisements for details. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans. Dried. See Pea and Beau Seed. 
Belting. See Power Plant Equipment. 

Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable = fruit. 


Ayars Machine Co., Salem J. 
Manfg. Co., Silver a. 
obins & Co., 

Blowers. pressure. ‘See Pumps. 


BOILERS AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
& Sons Co., 
A. K. Robins & Co.. Baltimore. 

Louis A. Tarr, Inc., Baltimore, Md. 


Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


ae CRATES and Shooks, weod. 


. D. Dreyer & Co., —, 

corrugated paper. See Corrugated 
Paper Products. 

eee 3 Machines, can. See Labeling Machines. 


_ BROKERS. 
. G. Hayes, Baltimore, Md. 
Zoller Co., Baltimore, Md. 


Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, ell gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Ste neils. 
Cabbage Machinery. P ‘Kraut Machinery. 
Can Conveyors. ee Conveyors and Carriers. 


CAN COUNTERS. 


Ams Machine Co., York City. 
Machine Co., 
Can Fillers. See Filling "“Hochines. 


CANMAKERS’ MACHINERY. 
Ams Machine Ce Max, yf York City. 
B. W. B B 


liss rooklyn 
Cameron Can Mchy. 
John R. Mitchell AY “Baltimore. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Ayars Jtachine Co., Salem, N. J. 

A. K. s & Co.. Baltimore. 

Co., Baltimore. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 


Can Openers. 


Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bortlers’ “Meby. 


See Bottlers’ Mchy. 


CANS, tin, all kinds. 
American Can Co., New York. 
Can Co., Baltimore. 
w. Boyer & Baltimore. 
Seedhiesan Can Co.. Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 
Heekin Can Co., ‘Cincinnati, oO. 
Maes Can Co.. Baltimore. 
Southern Can Co., Baltimore. 
Virginia Can Co., Roanoke, Va. 
Whitaker Glessner Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
Anew Machine Co., Salem. N. J. 
. K. Robins & Co., Baltimore. 
colderless. 
Machine 
Capping Steels, soldering. 


CARRIERS and Conveyers, gravity. 
H. W. Caldwell & Sons Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Cartons. See Corrugated Paper Products. 


Catsup Machinery. For the work. 
See Pulp Mchy.; for bottling, see Bottlers’ 


Mehy. 
Chain Belt Couveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks. employees’ time. See Stencils. 
Choppers. food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


See Closing 
See Cannery Supls. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


OLEANING & GRADING MAOHINERY., 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 


Cleaning and Washing Machines. bottle. See 
Bottlers’ Machinery. 


Cleaning Machines. can. See Washers. 
Clocks. process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Co., Max, New City. 
E. . Bliss Co., Brooklyn. N, 
Cameron Can Mchy Co.. 
Whitaker Glessner Co., Wheeling, W. Va. 


Coated Nails. See Nails. 

Coils. copper. See Copper Coils. 

a Milk Canning Machinery. See 
Silk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 


La Porte Mat & Mfg. Co., La Porte. Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN COOKER-FILLERS. 
ayaee Machine Co., Salem. N. J. 
Robins & Co., Baltimore. 

CORN CUTTERS. 
A. K. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co.. Salem. N * 


CORN HUSKERS and SILKEBS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Corn Mixers and Agitators. See Corn Cooker 
Fillers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky. Ohio. 
Stecher Litho. Co. Rochester, N. Y 
U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Daltinere. 


CRATES, Iron Process. 


Edw. Renneburg & Sons Co., Baltimore 

A. K. Robins & Co., Baltimore. 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters. kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchv 
Dating Machines. See Stampers and Markers 


PECORATED TIN (for Cans, Caps, etc.). 


American Can Co., New York. 
Sonthern Can Co.. Baltimore. 
Whitaker-Glessner Co., Wheeling, W. Va. 


Dies. can See Canmakers’ Mchy. 
DISTRIBUTING SYSTEMS, cern. 


H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mcha 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines. Steam. See Boilers and FB 
-lined kettles. See an 
ne 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co.. Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS 
A. K. Robins & Co., Baltimore, Md. 


Farming Machinery. 


Fertilizers, 
FIBRE CONTAINERS fer foed 
metically sealed), 
American Can Co.. New York. 
Continental Can Co., Inc., Syracuse, Chicago 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, bexbeard. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers a Cookers. See Corn Cooker- 


See Bottlers’ Mchy 


(not her 


Filler: 
Filling bottles. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. 
Karl Kiefer Machine Co., Otneinnei, Ohio. 
Huntley Mfg. Pe Silver Creek, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair- Scott Co., Baltimore. 
Filling Machine. syrup. 

chines. 


MACHINES, catsup, etc. 
. H. Lan Indianapolis. 
K. Robins imore. 
Sinclair Scott Baltimore. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin. 
fruit Graders. See Cleaning and Grading 


Mehy., fruit. 
See Paring Machines. 


Fruit Parers. 
FRUIT FITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges. pressure. time. etc. See Power Plant 
Equipment. 


See Syruping Ma. 


é 
ae 


KABS, 
Ww. Caldwell” Son Co., Chicago. 


' GENERAL AGENTS fer Machinery Mfrs. 

A. K. Robins & Co., Baltimore. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 
GLUE, for sealing fibre boxes. 


Governors, steam. See Power Plant 

Grading Mches. See Cleaning and 

Gravity Carriers. See Carriers and Con- 
veyors. 

Quem ‘Gorn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy 
Hoisting en | “Carrying Mches. See Cranes. 


Hominy Making Machinery. 


Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
hicago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Botties, etc. 
Juice Pumps. See Pumps. 


Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 


F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess, 


Ayars Machine Co., Salem, N. J. 

Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


KRAUT CUTTERS 


LABEL Manufacturers. 


Calvert Lithograph Co., Detroit. 

H. Gamse & Co., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho. Co., Rochester, N. Y. 

U. S. Printing & Litho. Co., Norwood, Ohio. 


LABORATORIES fer analysis of goeds, ete, 


National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 


Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MOBY. 
Ayars Machine Co., Salem, N.-J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. mee Fibre Containers. 


P Boxes. See Corrugated Paper Products. 
Paper ons and Containers. See Fibre Con- 


taine 
See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 


PEA and BEAN SEED. 
Le d Seed Co., Chi 
Ri ice Seed Co., Cambridge, N. ¥. 
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PEA CANNERS’ 

Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, 
A. K. Robins & Co., Baltimore. 


Pea Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 
PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. 


PEELING MACHINES, 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continueus. 

Ayars Machine Co., Salem, N. J. 

A. K Robins & Co., Baltimore. 

Sheet Metal. See Sieves and 
creens. 

Picking Boxes. Baskets, etc. See Baskets. 

— Belts and Tables. See Pea Canners’ 
chy. 


Fruit Pitters. 


PINEAPPLE MACHINERY. 


John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. 


See Sca 
Picking Belts and Tables. See Pea Raw. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
K. Robins & Co Itimore. 
Scott Co., 
PUMPS, air, syrup. 
A. K. Robins & Co., timore. 
Ams Machine Co., Maa New York City. 
Retort Crates. See Kettles, process. 


Retorts, steam. See 
Rubber Stamps. See Stenci 


Saccharometers (syrup lorame. See Cannery 
Supplies. 
SALT, canners. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds, 
Sanitary — top) cans. See Cans 
Sardine Knives and Scissors. See nstves. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver 
Edw. Renneburg & Sons Co., Haltimore. 
A. K. Robins & Co., Baltimore. 
Scalding and ad Baskets. See Baskets. 
Scrap 
Screw Caps, attic.” “Bee 
Sealing chines, bottle. Bottlers’ ey. 
Sealing Machines, sanitary cans. See Clos 
Machines. 


SEEDS, canners’, all varieties. 
Leonard Seed Co., Chicago. 
D. Landreth Seed Co., Bristol, Pa. 
Livingston Co., Columbus, O. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 
SHEET METAL WORKING 
E. W. Bliss Co., Brooklyn, N. 
Cameron Can Mchy. Til. 
McDonald Machine Co., Ch 
Shooks. See Boxes, etc. 


SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, cern. 


Huntley Mfg. Co., Silver 
Slicers, fruit and vegetable. 
Slicers. 


SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., fiver Creek, N. Y. 


and 
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STAMPERS AND MARKEBS. 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Ketties. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brass 
checks, rubber and steel type, burning 
brands, etc, 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MAOHMINERY. 


Chisholm-Scott Co., Columbus, as 
rw a | Mfg. Co., Silver Creek, N. 
A. K. Robins & €o., Baltimore. 


Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

and General Agents. See Gen- 

‘Bee Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 
“TANKS, METAL. 


Indianapolis. 
Slaysman Co eee: d. 


TANKS, glass lined 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 
W. B. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 


Ayars Machine Co., Salem 
. Robins & °éo., Baltimore. 


one Seed. See Seeds. 
TOMATO WASHEBS. 


Avage Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 
camden Machinery. See Power Plant 
Equipment. 
Trucks, Platform, etc. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
—— Speed Countershafts. See Speed Reg- 
ulators. 


See Factory Trucks. 


VALVES. 


H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers ry Slicers 
VEGETABLE CU A, 


Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O.° 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machiner 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

and Scalding Baskets. See Baskets. 

Windmilis and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Mehy. 

Wire Bound Boxes. See Boxe 

Wire Scalding Baskets. See Baskets 

Wrappers, See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte. Mich. 
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Zastrow Process Crates and Crate Covers 


REDUCE THE COST 


of your fire insurance by placing 
your requirements with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


where most of the representative 
Canners are obtaining their pro- 
tection at a cost much lower than 
usual premiums. 


— 


Made in the best and strongest manner possible. Extra 
heavy at top band and bottom ring. Single or Double Bails. 


Stand. 3 tier, Capacity 285 No. 2 Cans 
Stand. 4 tier, Capacity 380 No. 2 ‘“‘ 
Special Crates and Crate Covers Of All Kinds 


ZASTROW MACHINE COMPANY, Inc. 


MANUFACTURERS 
FOOT THAMES STREET BALTIMORE, MD. 
No 


Address 
LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 
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MANUFACTURERS OF 
WEIRTON,W.VA. 


TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 
BALTIMORE. MD. 
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